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MASTER AGREEMENT # 040226
CATEGORY: Wellness Program Engagement, Open Enrollment Support and Related Services
SUPPLIER: WebMD Health Services Group, Inc.

This Master Agreement (Agreement) is between Sourcewell, a Minnesota service cooperative located at
202 12th Street Northeast, Staples, MN 56479 (Sourcewell) and WebMD Health Services Group, Inc. with
offices at 283-299 Market Street, 2 Gateway Center, 4th Floor, Newark NJ 07102 (Supplier).

Sourcewell is a local government and service cooperative created under the laws of the State of
Minnesota (Minnesota Statutes Section 123A.21) offering a Cooperative Purchasing Program to eligible
participating government entities.

Under this Master Agreement entered with Sourcewell, Supplier will provide Included Solutions to
Participating Entities through Sourcewell’s Cooperative Purchasing Program.

Article 1:
General Terms

The General Terms in this Article 1 control the operation of this Master Agreement between Sourcewell
and Supplier and apply to all transactions entered by Supplier and Participating Entities. Subsequent
Articles to this Master Agreement control the rights and obligations directly between Sourcewell and
Supplier (Article 2), and between Supplier and Participating Entity (Article 3), respectively. These Article 1
General Terms control over any conflicting terms. Where this Master Agreement is silent on any subject,
Participating Entity and Supplier retain the ability to negotiate mutually acceptable terms.

1) Purpose. Pursuant to Minnesota law, the Sourcewell Board of Directors has authorized a Cooperative
Purchasing Program designed to provide Participating Entities with access to competitively awarded
cooperative purchasing agreements. To facilitate the Program, Sourcewell has awarded Supplier this
cooperative purchasing Master Agreement following a competitive procurement process intended to
meet compliance standards in accordance with Minnesota law and the requirements contained
herein.

2) Intent. The intent of this Master Agreement is to define the roles of Sourcewell, Supplier, and
Participating Entity as it relates to Sourcewell’s Cooperative Purchasing Program.

3) Participating Entity Access. Sourcewell’s Cooperative Purchasing Program Master Agreements are
available to eligible public agencies (Participating Entities). A Participating Entity’s authority to access
Sourcewell’s Cooperative Purchasing Program is determined through the laws of its respective
jurisdiction.

4) Supplier Access. The Included Solutions offered under this Agreement may be made available to any
Participating Entity. Supplier understands that a Participating Entity’s use of this Agreement is at the
Participating Entity’s sole convenience. Supplier will educate its sales and service forces about
Sourcewell eligibility requirements and required documentation. Supplier will be responsible for
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ensuring sales are with Participating Entities. Supplier shall have no obligation to enter into any
transaction with a Participating Entity and may, in its sole discretion, determine whether to provide
Solutions to any Participating Entity.

Term. This Agreement is effective upon the date of the final signature below. The term of this
Agreement is four (4) years from the effective date. The Agreement expires at 11:59 P.M. Central
Time on May 14, 2030, unless it is cancelled or extended as defined in this Agreement.

a) Extensions. Sourcewell and Supplier may agree to up to three (3) additional one-year extensions
beyond the original four-year term. The total possible length of this Agreement will be seven (7)
years from the effective date.

b) Exceptional Circumstances. Sourcewell retains the right to consider additional extensions as
required under exceptional circumstances.

Survival of Terms. Notwithstanding the termination of this Agreement, the obligations of this
Agreement will continue through the performance period of any transaction entered between
Supplier and any Participating Entity before the termination date.

Scope. Supplier is awarded a Master Agreement to provide the solutions identified in RFP #040226
to Participating Entities. In Scope solutions include:
a. Category 1: Wellness Program Engagement:
i. Wellness engagement programs and platforms;

ii. Biometric screening services and coordination;

iii.  Wellness incentive management;

iv.  Health coaching; and,

v. Wellness program management and related services, such as data analytics, predictive
modeling, wellness program branding, strategic planning, and on-site wellness center
management, but only to the extent that such services are complementary to a
proposer’s offering of the solutions described in 1. a. above.

Included Solutions. Supplier’s Proposal to the above referenced RFP is incorporated into this Master
Agreement. Only those Solutions included within Supplier’s Proposal and within Scope (Included
Solutions) are included within the Agreement and may be offered to Participating Entities.

Indefinite Quantity. This Master Agreement defines an indefinite quantity of sales to eligible
Participating Entities.

10) Pricing. Pricing information (including Pricing and Delivery and Pricing Offered tables) for all Included

Solutions within Supplier’s Proposal is incorporated into this Master Agreement.

11) Not to Exceed Pricing. Suppliers may not exceed the prices listed in the current Pricing List on file

with Sourcewell when offering Included Solutions to Participating Entities. Participating Entities may
request adjustments to pricing directly from Supplier during the negotiation and execution of any
transaction.

12) Open Market. Supplier’s open market pricing process is included within its Proposal.
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13) Supplier Representations:

i) Compliance. Supplier represents and warrants it will provide all Included Solutions
under this Agreement in full compliance with applicable federal, state, and local laws and
regulations.

ii) Licenses. As applicable, Supplier will maintain a valid status on all required federal, state,
and local licenses, bonds, and permits required for the operation of Supplier’s business with
Participating Entities. Participating Entities may request all relevant documentation directly from
Supplier.

iii) Supplier Warrants. Supplier warrants that all Included Solutions furnished under this
Agreement are free from liens and encumbrances, and are free from defects in design, materials,
and workmanship. In addition, Supplier warrants the Solutions are suitable for and will perform
in accordance with the ordinary use for which they are intended.

14) Bankruptcy Notices. Supplier certifies and warrants it is not currently in a bankruptcy proceeding.
Supplier has disclosed all current and completed bankruptcy proceedings within the past seven years
within its Proposal. Supplier must provide notice in writing to Sourcewell if it enters a bankruptcy
proceeding at any time during the term of this Agreement.

15) Debarment and Suspension. Supplier certifies and warrants that neither it nor its principals are
presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded
from programs operated by the State of Minnesota, the United States federal government, or any
Participating Entity. Supplier certifies and warrants that neither it nor its principals have been
convicted of a criminal offense related to the subject matter of this Agreement. Supplier further
warrants that it will provide immediate written notice to Sourcewell if this certification changes at
any time during the term of this Agreement.

16) Provisions for non-United States federal entity procurements under United States federal awards
or other awards (Appendix Il to 2 C.F.R § 200). Participating Entities that use United States federal
grant or other federal funding to purchase solutions from this Agreement may be subject to
additional requirements including the procurement standards of the Uniform Administrative
Requirements, Cost Principles and Audit Requirements for Federal Awards, 2 C.F.R. § 200.
Participating Entities may have additional requirements based on specific funding source terms or
conditions. Within this Section, all references to “federal” should be interpreted to mean the United
States federal government. The following list applies when a Participating Entity accesses Supplier’s
Included Solutions with United States federal funds.

i) EQUAL EMPLOYMENT OPPORTUNITY. Except as otherwise provided under 41 C.F.R. §
60, all agreements that meet the definition of “federally assisted construction contract” in 41
C.F.R. § 60-1.3 must include the equal opportunity clause provided under 41 C.F.R. § 60-1.4(b), in
accordance with Executive Order 11246, “Equal Employment Opportunity” (30 FR 12319, 12935,
3 C.F.R. §, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, “Amending
Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 C.F.R. § 60, “Office of Federal Contract Compliance Programs, Equal
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Employment Opportunity, Department of Labor.” The equal opportunity clause is incorporated
herein by reference.

i) DAVIS-BACON ACT, AS AMENDED (40 U.S.C. § 3141-3148). When required by federal
program legislation, all prime construction contracts in excess of $2,000 awarded by non-federal
entities must include a provision for compliance with the Davis-Bacon Act (40 U.S.C. § 3141-
3144, and 3146-3148) as supplemented by Department of Labor regulations (29 C.F.R. § 5,
“Labor Standards Provisions Applicable to Contracts Covering Federally Financed and Assisted
Construction”). In accordance with the statute, contractors must be required to pay wages to
laborers and mechanics at a rate not less than the prevailing wages specified in a wage
determination made by the Secretary of Labor. In addition, contractors must be required to pay
wages not less than once a week. The non-federal entity must place a copy of the current
prevailing wage determination issued by the Department of Labor in each solicitation. The
decision to award a contract or subcontract must be conditioned upon the acceptance of the
wage determination. The non-federal entity must report all suspected or reported violations to
the federal awarding agency. The contracts must also include a provision for compliance with the
Copeland “Anti-Kickback” Act (40 U.S.C. § 3145), as supplemented by Department of Labor
regulations (29 C.F.R. § 3, “Contractors and Subcontractors on Public Building or Public Work
Financed in Whole or in Part by Loans or Grants from the United States”). The Act provides that
each contractor or subrecipient must be prohibited from inducing, by any means, any person
employed in the construction, completion, or repair of public work, to give up any part of the
compensation to which he or she is otherwise entitled. The non-federal entity must report all
suspected or reported violations to the federal awarding agency. Supplier must comply with all
applicable Davis-Bacon Act provisions.

iii) CONTRACT WORK HOURS AND SAFETY STANDARDS ACT (40 U.S.C. § 3701-3708).
Where applicable, all contracts awarded by the non-federal entity in excess of $100,000 that
involve the employment of mechanics or laborers must include a provision for compliance with
40 U.S.C. §§ 3702 and 3704, as supplemented by Department of Labor regulations (29 C.F.R. § 5).
Under 40 U.S.C. § 3702 of the Act, each contractor must be required to compute the wages of
every mechanic and laborer on the basis of a standard work week of 40 hours. Work in excess of
the standard work week is permissible provided that the worker is compensated at a rate of not
less than one and a half times the basic rate of pay for all hours worked in excess of 40 hours in
the work week. The requirements of 40 U.S.C. § 3704 are applicable to construction work and
provide that no laborer or mechanic must be required to work in surroundings or under working
conditions which are unsanitary, hazardous or dangerous. These requirements do not apply to
the purchases of supplies, materials, or articles ordinarily available on the open market, or
contracts for transportation or transmission of intelligence. This provision is hereby incorporated
by reference into this Agreement. Supplier certifies that during the term of an award for all
Agreements by Sourcewell resulting from this procurement process, Supplier must comply with
applicable requirements as referenced above.

iv) RIGHTS TO INVENTIONS MADE UNDER A CONTRACT OR AGREEMENT. If the federal
award meets the definition of “funding agreement” under 37 C.F.R. § 401.2(a) and the recipient
or subrecipient wishes to enter into a contract with a small business firm or nonprofit
organization regarding the substitution of parties, assignment or performance of experimental,
developmental, or research work under that “funding agreement,” the recipient or subrecipient
must comply with the requirements of 37 C.F.R. § 401, “Rights to Inventions Made by Nonprofit
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Organizations and Small Business Firms Under Government Grants, Contracts and Cooperative
Agreements,” and any implementing regulations issued by the awarding agency. Supplier
certifies that during the term of an award for all Agreements by Sourcewell resulting from this
procurement process, Supplier must comply with applicable requirements as referenced above.

V) CLEAN AIR ACT (42 U.S.C. § 7401-7671Q.) AND THE FEDERAL WATER POLLUTION
CONTROL ACT (33 U.S.C. § 1251-1387). Contracts and subgrants of amounts in excess of
$150,000 require the non-federal award to agree to comply with all applicable standards, orders
or regulations issued pursuant to the Clean Air Act (42 U.S.C. § 7401- 7671q) and the Federal
Water Pollution Control Act as amended (33 U.S.C. § 1251- 1387). Violations must be reported to
the Federal awarding agency and the Regional Office of the Environmental Protection Agency
(EPA). Supplier certifies that during the term of this Agreement it will comply with applicable
requirements as referenced above.

vi) DEBARMENT AND SUSPENSION (EXECUTIVE ORDERS 12549 AND 12689). A contract
award (see 2 C.F.R. § 180.220) must not be made to parties listed on the government wide
exclusions in the System for Award Management (SAM), in accordance with the OMB guidelines
at 2 C.F.R. § 180 that implement Executive Orders 12549 (3 C.F.R. § 1986 Comp., p. 189) and
12689 (3 C.F.R. § 1989 Comp., p. 235), “Debarment and Suspension.” SAM Exclusions contains
the names of parties debarred, suspended, or otherwise excluded by agencies, as well as parties
declared ineligible under statutory or regulatory authority other than Executive Order 12549.
Supplier certifies that neither it nor its principals are presently debarred, suspended, proposed
for debarment, declared ineligible, or voluntarily excluded from participation by any federal
department or agency.

vii) BYRD ANTI-LOBBYING AMENDMENT, AS AMENDED (31 U.S.C. § 1352). Suppliers must
file any required certifications. Suppliers must not have used federal appropriated funds to pay
any person or organization for influencing or attempting to influence an officer or employee of
any agency, a member of Congress, officer or employee of Congress, or an employee of a
member of Congress in connection with obtaining any federal contract, grant, or any other
award covered by 31 U.S.C. § 1352. Suppliers must disclose any lobbying with non-federal funds
that takes place in connection with obtaining any federal award. Such disclosures are forwarded
from tier to tier up to the non-federal award. Suppliers must file all certifications and disclosures
required by, and otherwise comply with, the Byrd Anti-Lobbying Amendment (31 U.S.C. § 1352).

viii) RECORD RETENTION REQUIREMENTS. To the extent applicable, Supplier must comply
with the record retention requirements detailed in 2 C.F.R. § 200.333. The Supplier further
certifies that it will retain all records as required by 2 C.F.R. § 200.333 for a period of 3 years after
grantees or subgrantees submit final expenditure reports or quarterly or annual financial
reports, as applicable, and all other pending matters are closed.

ix) ENERGY POLICY AND CONSERVATION ACT COMPLIANCE. To the extent applicable,
Supplier must comply with the mandatory standards and policies relating to energy efficiency
which are contained in the state energy conservation plan issued in compliance with the Energy
Policy and Conservation Act.

X) BUY AMERICAN PROVISIONS COMPLIANCE. To the extent applicable, Supplier must
comply with all applicable provisions of the Buy American Act. Purchases made in accordance
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with the Buy American Act must follow the applicable procurement rules calling for free and
open competition.

Xi) ACCESS TO RECORDS (2 C.F.R. § 200.336). If, and only to the extent, required by law,
Supplier agrees that duly authorized representatives of a federal agency must have access to any
books, documents, papers and records of Supplier that are directly pertinent to Supplier’s
discharge of its obligations under this Agreement for the purpose of making audits,
examinations, excerpts, and transcriptions. The right also includes timely and reasonable access
to Supplier’s personnel for the purpose of interview and discussion relating to such documents.

Xii) PROCUREMENT OF RECOVERED MATERIALS (2 C.F.R. § 200.322). A non-federal entity
that is a state agency or agency of a political subdivision of a state and its contractors must
comply with Section 6002 of the Solid Waste Disposal Act, as amended by the Resource
Conservation and Recovery Act. The requirements of Section 6002 include procuring only items
designated in guidelines of the Environmental Protection Agency (EPA) at 40 C.F.R. § 247 that
contain the highest percentage of recovered materials practicable, consistent with maintaining a
satisfactory level of competition, where the purchase price of the item exceeds $10,000 or the
value of the quantity acquired during the preceding fiscal year exceeded $10,000; procuring
solid waste management services in a manner that maximizes energy and resource recovery;
and establishing an affirmative procurement program for procurement of recovered materials
identified in the EPA guidelines.

Xiii) FEDERAL SEAL(S), LOGOS, AND FLAGS. The Supplier cannot use the seal(s), logos, crests,
or reproductions of flags or likenesses of Federal agency officials without specific pre-approval.

Xiv) NO OBLIGATION BY FEDERAL GOVERNMENT. The U.S. federal government is not a party
to this Agreement or any purchase by a Participating Entity and is not subject to any obligations
or liabilities to the Participating Entity, Supplier, or any other party pertaining to any matter
resulting from the Agreement or any purchase by an authorized user.

Xv) PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS OR RELATED ACTS. The
Contractor acknowledges that 31 U.S.C. § 38 (Administrative Remedies for False Claims and
Statements) applies to the Supplier’s actions pertaining to this Agreement or any purchase by a
Participating Entity.

Xvi) FEDERAL DEBT. The Supplier certifies that it is non-delinquent in its repayment of any
federal debt. Examples of relevant debt include delinquent payroll and other taxes, audit
disallowance, and benefit overpayments.

Xvii) CONFLICTS OF INTEREST. The Supplier must notify the U.S. Office of General Services,
Sourcewell, and Participating Entity as soon as possible if this Agreement or any aspect related
to the anticipated work under this Agreement raises an actual or potential conflict of interest (as
described in 2 C.F.R. Part 200). The Supplier must explain the actual or potential conflict in
writing in sufficient detail so that the U.S. Office of General Services, Sourcewell, and
Participating Entity are able to assess the actual or potential conflict; and provide any additional
information as necessary or requested.
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xviii)  U.S. EXECUTIVE ORDER 13224. The Supplier, and its subcontractors, must comply with
U.S. Executive Order 13224 and U.S. Laws that prohibit transactions with and provision of
resources and support to individuals and organizations associated with terrorism.

Xix) PROHIBITION ON CERTAIN TELECOMMUNICATIONS AND VIDEO SURVEILLANCE
SERVICES OR EQUIPMENT. To the extent applicable, Supplier certifies that during the term of
this Agreement it will comply with applicable requirements of 2 C.F.R. § 200.216.

XX) DOMESTIC PREFERENCES FOR PROCUREMENTS. To the extent applicable, Supplier
certifies that during the term of this Agreement, Supplier will comply with applicable
requirements of 2 C.F.R. § 200.322.

Article 2:
Sourcewell and Supplier Obligations

The Terms in this Article 2 relate specifically to Sourcewell and its administration of this Master
Agreement with Supplier and Supplier’s obligations thereunder.

1)

2)

3)

Authorized Sellers. Supplier must provide Sourcewell a current means to validate or authenticate
Supplier’s authorized dealers, distributors, or resellers which may complete transactions of Included
Solutions offered under this Agreement. Sourcewell may request updated information in its
discretion, and Supplier agrees to provide requested information within a reasonable time.

Product and Price Changes Requirements. Supplier may request Included Solutions changes,
additions, or deletions at any time. All requests must be made in writing by submitting a Sourcewell
Price and Product Change Request Form to Sourcewell. At a minimum, the request must:
e |dentify the applicable Sourcewell Agreement number;
e Clearly specify the requested change;
e Provide sufficient detail to justify the requested change;
e Individually list all Included Solutions affected by the requested change, along with the
requested change (e.g., addition, deletion, price change); and
e Include a complete restatement of Pricing List with the effective date of the modified pricing,
or product addition or deletion. The new pricing restatement must include all Included
Solutions offered, even for those items where pricing remains unchanged.

A fully executed Sourcewell Price and Product Change Request Form will become an amendment to
this Agreement and will be incorporated by reference.

Authorized Representative. Supplier will assign an Authorized Representative to Sourcewell for this
Agreement and must provide prompt notice to Sourcewell if that person is changed. The Authorized
Representative will be responsible for:

e Maintenance and management of this Agreement;

e Timely response to all Sourcewell and Participating Entity inquiries; and

e Participation in reviews with Sourcewell.

v052824 7



Docusign Envelope ID: 2DD6514A-C4C7-8BED-8025-BD61C364D2A5

040226-WEBMD

Sourcewell's Authorized Representative is its Chief Procurement Officer.

4) Performance Reviews. Supplier will perform a minimum of one review with Sourcewell per
agreement year. The review will cover transactions to Participating Entities, pricing and terms,
administrative fees, sales data reports, performance issues, supply chain issues, customer issues, and
any other necessary information.

5) Sales Reporting Required. Supplier is required as a material element to this Master Agreement to
report all completed transactions with Participating Entities utilizing this Agreement. A “Completed
Transaction” shall be defined as a transaction with a Participating Entity that resulted in an executed
agreement between the Participating Entity and Supplier. Failure to provide complete and accurate
reports as defined herein will be a material breach of the Agreement and Sourcewell reserves the
right to pursue all remedies available at law including cancellation of this Agreement.

6) Reporting Requirements. Supplier must provide Sourcewell an activity report of all Completed
Transactions (the “Report”) completed utilizing this Agreement. Reports are due at least once each
calendar quarter (Reporting Period). Reports must be received no later than 45 calendar days after
the end of each calendar quarter. Supplier may report on a more frequent basis in its discretion.
Reports must be provided regardless of the amount of Completed Transactions during that quarter
(i.e., if there are no sales, Supplier must submit a Report indicating no sales were made).

The Report must contain the following fields:
e Participating Entity Name (e.g., City of Staples Highway Department);
e Participating Entity Physical Street Address;
e Participating Entity City;
e Participating Entity State/Province;
e Participating Entity Zip/Postal Code;
e Sourcewell Participating Entity Account Number;
e Transaction Description;
e Transaction Purchased Price;
e Sourcewell Administrative Fee Applied; and
e Date Completed Transaction was invoiced/sale was recognized as revenue by Supplier.

If collected by Supplier, the Report may include the following fields as available:
e Participating Entity Contact Name;
e Participating Entity Contact Email Address;
e Participating Entity Contact Telephone Number;

7) Administrative Fee. In consideration for the support and services provided by Sourcewell, Supplier
will pay an Administrative Fee to Sourcewell on all Completed Transactions to Participating Entities
utilizing this Agreement. Supplier will include its Administrative Fee within its proposed pricing.
Supplier may not directly charge Participating Entities to offset the Administrative Fee.

8) Fee Calculation. Supplier’s Administrative Fee payable to Sourcewell will be calculated as a stated
percentage (listed in Supplier’s Proposal) of all Completed Transactions utilizing this Master
Agreement within the preceding Reporting Period. For certain categories, a flat fee may be
proposed. The Administrative Fee will be stated in Supplier’s Proposal.
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9) Fee Remittance. Supplier will remit the fee to Sourcewell no later than 45 calendar days after the
close of the preceding calendar quarter in conjunction with Supplier’s Reporting Period obligations
defined herein. Payments should note the Supplier’s name and Sourcewell-assigned Agreement
number in the memo; and must be either mailed to Sourcewell above “Attn: Accounts Receivable” or
remitted electronically to Sourcewell’s banking institution per Sourcewell’s Finance department
instructions.

10) Noncompliance. Sourcewell reserves the right to seek all remedies available at law for unpaid or
underpaid Administrative Fees due under this Agreement. Failure to remit payment, delinquent
payments, underpayments, or other deviations from the requirements of this Agreement may be
deemed a material breach and may result in cancellation of this Agreement and disbarment from
future Agreements.

11) Audit Requirements. Pursuant to Minn. Stat. § 16C.05, subdivision 5, the books, records,
documents, and accounting procedures and practices relevant to this Agreement are subject to
examination by Sourcewell and the Minnesota State Auditor for a minimum of six years from the end
of this Agreement. Supplier agrees to fully cooperate with Sourcewell in auditing transactions under
this Agreement to ensure compliance with pricing terms, correct calculation and remittance of
Administrative Fees, and verification of transactions as may be requested by a Participating Entity or
Sourcewell.

12) Assignment, Transfer, and Administrative Changes. Supplier may not assign or otherwise transfer its
rights or obligations under this Agreement without the prior written consent of Sourcewell. Such
consent will not be unreasonably withheld. Sourcewell reserves the right to unilaterally assign all or
portions of this Agreement within its sole discretion to address corporate restructurings, mergers,
acquisitions, or other changes to the Responsible Party and named in the Agreement. Any prohibited
assignment is invalid. Upon request Sourcewell may make administrative changes to agreement
documentation such as name changes, address changes, and other non-material updates as
determined within its sole discretion.

13) Amendments. Any material change to this Agreement must be executed in writing through an
amendment and will not be effective until it has been duly executed by the parties.

14) Waiver. Failure by Sourcewell to enforce any right under this Agreement will not be deemed a waiver
of such right in the event of the continuation or repetition of the circumstances giving rise to such
right.

15) Complete Agreement. This Agreement represents the complete agreement between the parties for
the scope as defined herein. Supplier and Sourcewell may enter into separate written agreements
relating specifically to transactions outside of the scope of this Agreement.

16) Relationship of Sourcewell and Supplier. This Agreement does not create a partnership, joint
venture, or any other relationship such as employee, independent contractor, master-servant, or
principal-agent.

17) Indemnification. Supplier must indemnify, defend, save, and hold Sourcewell, including their agents
and employees, harmless from any third-party claims or causes of action, including attorneys’ fees
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incurred by Sourcewell, arising out of any act or omission in the performance of this Agreement by
the Supplier or its agents or employees; this indemnification includes injury or death to person(s) or
property alleged to have been caused by some defect in design, condition, or performance of
Included Solutions under this Agreement. Supplier shall have no obligation to indemnify Sourcewell
for any claims arising solely from the acts or omissions of any Participating Entity or other third
party, except to the extent such claims are caused by or contributed to by the gross negligence or
willful misconduct of Supplier or Supplier’s employees, agents, subcontractors, or representatives.
Sourcewell’s responsibility will be governed by the State of Minnesota’s Tort Liability Act (Minnesota
Statutes Chapter 466) and other applicable law.

18) Limitation of Liability. In no event shall either Party’s aggregate liability to the other Party arising out
of or relating to this Agreement exceed two hundred fifty thousand dollars ($250,000.00). Neither
Party shall be liable for any indirect, incidental, special, punitive or consequential damages.

19) Data Practices. Supplier and Sourcewell acknowledge Sourcewell is subject to the Minnesota
Government Data Practices Act, Minnesota Statutes Chapter 13. As it applies to all data created and
maintained in performance of this Agreement, Supplier may be subject to the requirements of this

chapter.

20) Grant of License.
a) During the term of this Agreement:

i)

i)

Supplier Promotion. Sourcewell grants to Supplier a royalty-free, worldwide, non-exclusive
right and license to use the trademark(s) provided to Supplier by Sourcewell in advertising,
promotional materials, and informational sites for the purpose of marketing Sourcewell’s
Agreement with Supplier.

Sourcewell Promotion. Supplier grants to Sourcewell a royalty-free, worldwide, non-
exclusive right and license to use Supplier’s trademarks in advertising, promotional
materials, and informational sites for the purpose of marketing Supplier’s Agreement with
Sourcewell.

b) Limited Right of Sublicense. The right and license granted herein includes a limited right of each
party to grant sublicenses to their respective subsidiaries, distributors, dealers, resellers,
marketing representatives, partners, or agents (collectively “Permitted Sublicensees”) in
advertising, promotional, or informational materials for the purpose of marketing the Parties’
relationship. Any sublicense granted will be subject to the terms and conditions of this Article.
Each party will be responsible for any breach of this section by any of their respective
sublicensees.

c) Use; Quality Control.

i)

i)

v052824

Neither party may alter the other party’s trademarks from the form provided and must
comply with removal requests as to specific uses of its trademarks or logos.

Each party agrees to use, and to cause its Permitted Sublicensees to use, the other party’s
trademarks only in good faith and in a dignified manner consistent with such party’s use of
the trademarks. Each party may make written notice to the other regarding misuse under
this section. The offending party will have 30 days of the date of the written notice to cure
the issue or the license/sublicense will be terminated.
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d) Termination. Upon the termination of this Agreement for any reason, each party, including

Permitted Sublicensees, will have 30 days to remove all Trademarks from signage, websites, and
the like bearing the other party’s name or logo (excepting Sourcewell’s pre-printed catalog of
suppliers which may be used until the next printing). Supplier must return all marketing and
promotional materials, including signage, provided by Sourcewell, or dispose of it according to
Sourcewell’s written directions.

21) Venue and Governing law between Sourcewell and Supplier Only. The substantive and procedural
laws of the State of Minnesota will govern this Agreement between Sourcewell and Supplier. Venue
for all legal proceedings arising out of this Agreement between Sourcewell and Supplier will be in
court of competent jurisdiction within the State of Minnesota. This section does not apply to any
dispute between Supplier and Participating Entity. This Agreement reserves the right for Supplier and
Participating Entity to negotiate this term to within any transaction documents.

22) Severability. If any provision of this Agreement is found by a court of competent jurisdiction to be
illegal, unenforceable, or void then both parties will be relieved from all obligations arising from that
provision. If the remainder of this Agreement is capable of being performed, it will not be affected
by such determination or finding and must be fully performed.

23) Insurance Coverage. At its own expense, Supplier must maintain valid insurance policy(ies) during
the performance of this Agreement with insurance company(ies) licensed or authorized to do
business in the State of Minnesota having an “AM BEST” rating of A- or better, with coverage and
limits of insurance not less than the following:

a)

b)

c)

Commercial General Liability Insurance. Supplier will maintain insurance covering its operations,
with coverage on an occurrence basis, and must be subject to terms no less broad than the
Insurance Services Office (“ISO”) Commercial General Liability Form CG0001 (2001 or newer
edition), or equivalent. At a minimum, coverage must include liability arising from premises,
operations, bodily injury and property damage, independent contractors, products-completed
operations including construction defect, contractual liability, blanket contractual liability, and
personal injury and advertising injury. All required limits, terms and conditions of coverage must
be maintained during the term of this Agreement.

e 51,500,000 each occurrence Bodily Injury and Property Damage

e 51,500,000 Personal and Advertising Injury

e 52,000,000 aggregate for products liability-completed operations

e 52,000,000 general aggregate

Certificates of Insurance. Prior to execution of this Agreement, Supplier must furnish to
Sourcewell a certificate of insurance, as evidence of the insurance required under this
Agreement. Prior to expiration of the policy(ies), renewal certificates must be mailed to
Sourcewell, 202 12th Street Northeast, Staples, MN 56479 or provided to in an alternative
manner as directed by Sourcewell. The certificates must be signed by a person authorized by the
insurer(s) to bind coverage on their behalf. Failure of Supplier to maintain the required insurance
and documentation may constitute a material breach.

Additional Insured Endorsement and Primary and Non-contributory Insurance Clause. Supplier
agrees to list Sourcewell, including its officers, agents, and employees, as an additional insured

v052824 11
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under the Supplier’s commercial general liability insurance policy with respect to liability arising
out of activities, “operations,” or “work” performed by or on behalf of Supplier, and products
and completed operations of Supplier. The policy provision(s) or endorsement(s) must further
provide that coverage is primary and not excess over or contributory with any other valid,
applicable, and collectible insurance or self-insurance in force for the additional insureds.

d) Waiver of Subrogation. Supplier waives and must require (by endorsement or otherwise) all its
insurers to waive subrogation rights against Sourcewell and other additional insureds for losses
paid under the insurance policies required by this Agreement or other insurance applicable to
the Supplier or its subcontractors. The waiver must apply to all deductibles and/or self-insured
retentions applicable to the required or any other insurance maintained by the Supplier or its
subcontractors. Where permitted by law, Supplier must require similar written express waivers
of subrogation and insurance clauses from each of its subcontractors.

e) Umbrella/Excess Liability/SELF-INSURED RETENTION. The limits required by this Agreement can
be met by either providing a primary policy or in combination with umbrella/excess liability
policy(ies), or self-insured retention.

24) Termination for Convenience. Sourcewell or Supplier may terminate this Agreement upon 60
calendar days' written notice to the other Party. Termination pursuant to this section will not relieve
the Supplier’s obligations under this Agreement for any Completed Transactions entered with
Participating Entities through the date of termination, including reporting and payment of applicable
Administrative Fees.

25) Termination for Cause. Either Party may terminate this Agreement upon providing written notice of
material breach to the other Party. Notice must describe the breach in reasonable detail and state
the intent to terminate the Agreement. Upon receipt of Notice, the breaching Party will have 30
calendar days to cure the breach. Termination pursuant to this section will not relieve the Supplier’s
obligations under this Agreement for any transactions entered with Participating Entities through the
date of termination, including reporting and payment of applicable Administrative Fees.

26) Representations and Warranties. Each Party represents and warrants that it is duly organized,
authorized to enter into this Agreement, and will comply with applicable laws in performing its
obligations. Sourcewell further represents that it has the legal authority to make this Agreement
eligible to Participating Entities. Except as expressly stated hereunder, all other warranties are
disclaimed.

Article 3:
Supplier Obligations to Participating Entities

The Terms in this Article 3 relate specifically to Supplier and a Participating Entity when entering
transactions utilizing the General Terms established in this Master Agreement. Article 1 General Terms
control over any conflict with this Article 3. Where this Master Agreement is silent on any subject,
Participating Entity and Supplier retain the ability to negotiate mutually acceptable terms.

1) Quotes to Participating Entities. Suppliers are encouraged to provide all pricing information
regarding the total cost of acquisition when quoting to a Participating Entity. Suppliers and
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2)

3)

4)

5)

6)

7)

8)

040226-WEBMD

Participating Entities are encouraged to include all cost specifically associated with or included within
the Suppliers proposal and Included Solutions within transaction documents.

Shipping, Delivery, Acceptance, Rejection, and Warranty. Supplier’s proposal may include proposed
terms relating to shipping, delivery, inspection, and acceptance/rejection and other relevant terms
of tendered Solutions. Supplier and Participating Entity may negotiate final terms appropriate for the
specific transaction relating to non-appropriation, shipping, delivery, inspection,
acceptance/rejection of tendered Solutions, and warranty coverage for Included Solutions. Such
terms may include, but are not limited to, costs, risk of loss, proper packaging, inspection rights and
timelines, acceptance or rejection procedures, and remedies as mutually agreed include notice
requirements, replacement, return or exchange procedures, and associated costs.

Applicable Taxes. Participating Entity is responsible for notifying supplier of its tax-exempt status and
for providing Supplier with any valid tax-exemption certification(s) or related documentation.

Ordering Process and Payment. Supplier’s ordering process and acceptable forms of payment are
included within its Proposal. Participating Entities will be solely responsible for payment to Supplier
and Sourcewell will have no liability for any unpaid invoice of any Participating Entity.

Transaction Documents. Participating Entity may require the use of its own forms to complete
transactions directly with Supplier utilizing the terms established in this Agreement. Supplier’s
standard form agreements may be offered as part of its Proposal. Supplier and Participating Entity
may complete and document transactions utilizing any type of transaction documents as mutually
agreed. In any transaction document entered utilizing this Agreement, Supplier and Participating
Entity must include specific reference to this Master Agreement by number and to Participating
Entity’s unique Sourcewell account number.

Additional Terms and Conditions Permitted. Participating Entity and Supplier may negotiate and
include additional terms and conditions within transaction documentation as mutually agreed. Such
terms may supplant or supersede this Master Agreement when necessary and as mutually
determined. Sourcewell has expressly reserved the right for Supplier and Participating Entity to
address any necessary provisions within transaction documents not expressly included within this
Master Agreement, including but not limited to transaction cancellation, dispute resolution,
governing law and venue, non-appropriation, insurance, defense and indemnity, force majeure, and
other material terms as mutually agreed.

Subsequent Agreements and Survival. Supplier and Participating Entity may enter into a separate
agreement to facilitate long-term performance obligations utilizing the terms of this Master
Agreement as mutually agreed. Such agreements may provide for a performance period extending
beyond the full term of this Master Agreement as determined in the discretion of Participating
Entity.

Participating Addendums. Supplier and Participating Entity may enter a Participating Addendum or

similar document extending and supplementing the terms of this Master Agreement to facilitate
adoption as may be required by a Participating Entity.

Sourcewell WebMD Health Services Group, Inc.
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Signed by:

Juromy Sduvarts,

COFD2A139D06489...

By:

Jeremy Schwartz
Title: Chief Procurement Officer

¢ 6/23/2026 | 4:08 PM CDT
e:
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Signed by:
@o(u/u frarmnson.
285D57975CF64D1...

By:

John Harrison
Title: President & General Manager

6/23/2026 | 1:40 PM PDT
Date:
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RFP 040226 - Wellness Program Engagement,
Open Enrollment Support and Related
Services

Vendor Details

WebMD Health Services

Company Name: Group, Inc.

Does your company conduct business under any other name? If

yes, please state: WebMD Health Services

2701 NW Vaughn Street

Address: Suite 700
Portland, OR 97210

Contact: Joe Feldman

Email: WHSProposalTeam@webmd.
net

Phone: 301-814-7653

HSTH#:

Submission Details

Created On: Thursday February 12, 2026 09:11:50
Submitted On: Monday April 06, 2026 15:35:02
Submitted By: Joe Feldman

Email: WHSProposalTeam@webmd.net
Transaction #: ed420ef9-f81c-4c38-b71d-bOeebddabcf1

Submitter's IP Address: 10.13.1.20
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Table 1: Proposer Identity & Authorized Representatives (Not Scored)

General Instructions (applies to all Tables) Sourcewell prefers a brief but thorough

response to each question. Do not merely attach additional documents to your response
without also providing a substantive response. Do not leave answers blank; respond “N/A”
if the question does not apply to you (preferably with an explanation).

Table 1 Specific Instructions. Sourcewell requires identification of all parties responsible
for providing Solutions under a resulting master agreement(s) (Responsible Supplier).
Proposers are strongly encouraged to include all potential Responsible Suppliers including
any corporate affiliates, subsidiaries, D.B.A., and any other authorized entities within a
singular proposal. All information required under this RFP must be included for each
Responsible Supplier as instructed. Proposers with multiple Responsible Supplier options
may choose to respond individually as distinct entities, however each response will be
evaluated individually and only those proposals recommended for award may result in a
master agreement award. Unawarded entities will not be permitted to later be added to an
existing master agreement through operation of Proposer’s corporate organization

affiliation.

i Question

Response *

1ProvidethelegalnameoftheProposerauth
orizedtosubmitthisProposal.

WebMDHealthServicesGroup,Inc.

N

Intheeventofaward,isthisentitytheRespon
sibleSupplierthatwillexecutethemasterag
reementwithSourcewell?YorN.

Yes.

3 Identifyallsubsidiaries,D.B.A.,authorized

affiliates,andanyotherentitythatwillberesp
onsibleforofferingandperformingdelivery

ofSolutionswithinthisProposal(i.e.Respo

nsibleSupplier(s)thatwillexecuteamaster

agreementwithSourcewell).

WebMD’swellnessplatformandservicesarefullymanagedi
n_
house;wedonotrelyonthirdpartiestorunoursolutions.Weta
keprideinbeingabletocustomizeandadjustoursolutiontofit
eachclients'needs.Inturn,ifachangeisneeded,ourteamofe
xpertscontrolsthetimingandscope,withspecialistssupporti
ngeverypartofourclients’program.

N

ProvideyourCAGEcodeorUniqueEntityld
entifier(SAM):

WebMDHealthCorp.,whoistheparentofWebMDHealthSer
vicesGroup,Inc.,istheregisteredentitywithSAM.OurSAMU
niqueEntitylDisLJBEVFE8SB55andourCagelDis4PTZO0.

O

ProvideyourNAICScodeapplicabletoSolu
tionsproposed.

519100

(@)}

ProposerPhysicalAddress:

2701NWVaughnStreet
Suite700
Portland,OR97210

71 Proposerwebsiteaddress(oraddresses):

https://www.webmdhealthservices.com/
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Proposer'sAuthorizedRepresentative(na

me,title,address,emailaddress&phone)(T
herepresentativemusthaveauthoritytosig

nthe“Proposer’'sAssuranceofCompliance
"onbehalfoftheProposer):

JohnHarrison
President&GeneralManager
2701NWVaughnStreet,Suite700
Portland,OR97210
jharrison@webmd.net
503.416.2530

©

Proposer'sprimarycontactforthisproposal
(nametitle,address,emailaddress&phon

KellieHand
EVP&SVP,Sales

e):

2701NWVaughnStreet,Suite700
Portland,OR97210
khand@webmd.net
503.704.3908

(an)

Proposer'sothercontactsforthisproposal,i
fany(name,title,address,emailaddress&p

hone):

MoiraSherry
SeniorDirector,SalesOperations
2701NWVaughnStreet,Suite700
Portland,OR97210
msherry@webmd.net
802.999.4493

Table 2A: Financial Viability and Marketplace Success (50 Points, applies to

Table 2A and 2B)

7

Question

Response *

1Provideabriefhistoryofyourco
1mpany,includingyourcompan

y’scorevalues,businessphilos
ophy,andindustrylongevityrel
atedtotherequestedSolutions.

WebMDHealthCorp.wasfoundedin1995andbeganofferingwell-
beingsolutionsandhealthcontent. WebMDHealthServicesisanindirect
wholly-
ownedsubsidiaryofWebMDHealthCorp.,aDelawareC.corporation.InS
eptember2017,WebMDHealthCorp.wasacquiredbylnternetBrands,a
KKR&Co.L.P.portfoliocompany,andisnowawholly-
ownedsubsidiaryoflnternetBrands(andisheldinthelegalentityknownas
MicroHoldingCorporationandMHSubl,LLCunderthelnternetBrandsu
mbrella).

Forover25years,WWebMDhasbeentheleadingproviderofwell-
beingprograms,services,andhealthinformationtoemployers,healthpla
ns,physicians,healthcareprofessionals,andconsumersthroughourpriv
ateandpubliconlineplatforms.

Ourbusinessphilosophyistoempowerorganizationstodesignawell-
beingprogramthatshowstheiremployeestheymatter,withsupportandre
sourcesnecessarytoflourish.Wewanttohelpclientsbuildavibrantcomp
anyculturethatissupportedbywell-
beingandnurturesemployees—creatingauniqueandsustainablecomp
etitiveadvantage.

Ourcorevaluesinclude:

Collaborative:Morethanaprovider,we’reapartner.Welistentoourclients

*
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tounderstandthenuancesoftheirorganizationandworkwiththemtodesi
gnwell-

beingprogramsthatcanbepillarsoftheirculture. Thisishowweensurewel
I-beingisgroundedintrust,leadingtoaself-
supportingcommunitythatencourageslasting,positivechange.
Thoughtful:Smallstepsleadtobigoutcomes.We'lltakethequickwins,but
we’realwayslookingbeyondthemtoinspirecontinuedimprovementover
time.Weconsiderthelong-
termeffectsofourdecisionsonourclientsandtheirpeople,becausewhile
well-
beingmaybegamified,it'snotagame.Puttingintheeffortupfrontensures
wedeliverprogramsthatworktoday,tomorrowandwellintothefuture.
-Personal:There’snoone-size-fits-allsolutionforwell-
being.Tobuildahealthycommunity,westartbyinspiringandsupportingth
eindividual. Thisiswhywedesignprogramsthatputeachpersoncenterst
agetohelpthemachievetheirowngoals.Andwhenpeoplearemotivateda
ndempoweredtogrow,theorganizationtransformsandgrowsalongsidet
hem.
-Comprehensive:Supportingpeopleacrossmultipledimensionsofwell-
beingisessentialtoachievinglong-
termsuccess.Ourholisticsolutionstargetapopulation’sphysical,social,
clinical,emotionalandfinancialwellness.Theseelementsarewoventoge
therintothefabricofwell-
being,eachanessentialstranddependentonthosearoundit,sothatbystr
engtheningone,theothersarereinforced.

TheWebMDbrandisoneofthemosttrustedintheindustry,andthereisnoo
therhealthcareentitywiththedepthofparticipantinsightwehavecultivate
dovertheyears.Withmorethan25yearsofexperience,we’retheonlyvend
orthatbringstogetherdigitalsolutions,expertservices,andacomprehen
siveemployeefeedbackplatforminonepowerful,holisticwell-
beingprogram.Thisuniquecombinationmeetspeoplewheretheyare—d
rivingbetterhealth,resilience,andproductivity—whileequippingclients
withtheinsightsandsupporttoguaranteelong-termsuccess.

4

1Whatareyourcompany’sexpe
4 ctationsintheeventofanaward

?

WeviewthisasachanceformutualsuccesswithSourcewellasastrategic
partner,withbothorganizationsgaininggreatermarketreachandlong-
termclientvalue.Basedonourcurrentclientsandcleardemand,weexpec
tearlytraction,withroomtoscalethroughnewclientsandgrowthwithinexi
stingaccounts.

Weexpectaramp-
upperiodtoaddtheofferingtoourportfolioandtrainoursalesandclienttea
ms,followedbysteadygrowthasawarenessandadoptionincrease.Overt
ime,weaimtobuildasustainablerevenuestream,backedbyclienteducati
on,targetedoutreach,andongoingengagement.

Ourmarketingteamwillpromotethepartnershipandruneducationalcam
paignsandwebinarstodrivesuccessandraiseawareness.

Whenweearnaclient'sbusiness,westartbybringingtogetherourprojectt
eamandtheclient'steamforintroductionsandanoverviewofourstrategya
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ndprojectmanagementandimplementationprocesses.Usingdecadeso
fexperience,wefollowprovenbestpracticesandclearlyoutlinedeliverabl
es.Throughaseriesofvirtualmeetings,wereviewandfinalizetheprojects
copeandresourcerequirements,documentingalldecisionsinaprojectsc
opethatguidesdevelopmentandisincludedinthecontract.

Oncethescopeisdefined,weguidetheclientthroughaniterativedevelop
mentprocess,givingthenopportunitiestoreviewandadjusttheplatforma
sittakesshape.Clientscanalsotestthefullsolutiontoensureitmeetstheir
expectationsforcontent,messaging,anduserexperience.Anyissuesar
eaddressedpromptly,andtheplatformisretestedbeforetheclient'sfinala
pprovalandlaunchpreparation.

Otherkeytasksduringimplementationinclude:
Designingacommunicationstrategyusingclientchannelsorcustomopti
ons.

-Settingupdatafeedsandsinglesign-
on(SSO)withtheclientandtheirthird-partyvendors.

Creatingareferralsystemtoboostprogramuseandstreamlinevendorref
errals.
Providingculturaltrainingforourteamtounderstandtheclient'spopulatio
n’sneeds.

-Offeringtrainingforprogramadministrators.
-Supportingwellnesschampionrecruitmentwithatoolkitandtemplates.

Oursupportdoesn’tendatlaunch.Wecontinuetoofferprogramreviews,e
ngagementstrategies,reporting,incentivemanagement,communicatio
nplans,andmore.

y

1Demonstrateyourfinancialstre
3ngthandstabilitywithmeaningf

uldata.Thiscouldincludesuchit
emsasfinancialstatements,S
ECfilings,creditandbondrating
s,lettersofcredit,anddetailedr
eferenceletters.Uploadsuppo
rtingdocuments(asapplicable)
inthedocumentuploadsection
ofyourresponse. DONOTPRO
VIDEANYTAXINFORMATIO
NORPERSONALLYIDENTIFI
ABLEINFORMATION.

InternetBrandsanditssubsidiaries,includingWebMDHealthCorp.and
WebMDHealthServicesGroup,Inc.areprivatelyheldfirms.Althoughfina
ncialsareconfidential,InternetBrandsgeneratesannualrevenuesofapp
roximately$2billion,maintainsastrongbalancesheetwithapproximately
$750millionofcash,generatesstrongoperatingcashflowsandhasready
accesstobothprivateandpublicmarketsforanyfundingneeds.

Stand-
aloneauditedfinancialsarenotpreparedattheWWebMDHealthCorp.level
.Wewillbehappytoansweranyadditionalquestionsonourbusiness'sfina
ncialstrengthandstabilityinadiscussionwithourteam.Wecanprovideafi
nancialsummerytoclientsuponrequest.

1WhatisyourUSmarketsharefo

rtheSolutionsthatyouareprop
osing?

Withover3,500clients,WebMDisoneofthelargestorganizationsinthewe
l-beingspace.Ourclientsincludelargeglobalandmid-
marketemployers,publicsectororganizations,healthplans,andhealths
ystems.Infact,over30%ofourbookofbusinessisinthepublicsector(local
,state,andfederalgovernmentlevels). Thesepartnershipsallowustotou
chthelivesof65millionindividualswhorelyonourprograms,services,and
healthcontentsforimprovedhealthandwell-being.
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1WhatisyourCanadianmarkets
bSharefortheSolutionsthatyouar
eproposing?

WebMDhasover3,500clients,andmanyofourclientshaveemployeesan
d/orlargedivisionsinCanada.Tothispoint,weofferourplatformandservic
esinEnglishandFrenchCanadian.ForemployeesinCanada,weusethe
metricsystemandotherculturallyrelevantresourcesandcontent.

1Discloseallcurrentandcomplet
edbankruptcyproceedingsfor
Proposerandanyincludedpos
sibleResponsiblePartywithint
hepastsevenyears.Proposer
mustprovidenoticeinwritingto
Sourcewellifitentersabankrup
tcyproceedingatanytimedurin
gthependencyofthisRFPevalu
ation.

D

WebMDdoesnothaveanycurrentbankruptcyproceedingsandhasnotco
mpletedanyproceedingsinthepastsevenyears.

1Howisyourorganizationbestd
Tescribed:isitamanufacturer,a
distributor/dealer/reseller,ora
serviceprovider?Answertheq
uestionthatbestappliestoyour
organization,eithera)orb).
a)lfyourcompanyisbestdescri
bedasadistributor/dealer/rese
ller(orsimilarentity),provideyo
urwrittenauthorizationtoactas
adistributor/dealer/resellerfort
hemanufactureroftheproducts
proposedinthisRFP.Ifapplicab
le,isyourdealernetworkindepe
ndentorcompanyowned?
b)Ifyourcompanyisbestdescri
bedasamanufacturerorservic
eprovider,describeyourrelatio
nshipwithyoursalesandservic
eforceandwithyourdealernetw
orkindeliveringtheproductsan
dservicesproposedinthisRFP.
Aretheseindividualsyourempl
oyees,ortheemployeesofathir
dparty?

WebMDisbestdescribedasaserviceprovider.We'retheonlyvendorthat
bringstogetherdigitalsolutions,expertservices,andacomprehensivee
mployeefeedbackplatforminonepowerful,holisticwell-
beingprogram.Weareourclients’strategicpartnerinbuildingawell-
beingculturethatworksforeveryone.

Allofoursalesandserviceforcearefull-
timeWebMDemployees.Weaimtohireandkeepthebesttalentinourindu
stry;ouraveragetenureis10yearsofservice.Aspartofthisstrategy,weoff
ergenerouspayandgrowthopportunitieswithinourcompany.Eachempl
oyeegetsfullbenefitsandgoesthroughanannualreviewtodeterminerais
esandbonuses.Wepreferpromotingfromwithinthecompanyoverhiringf
romoutside.Recognizingexcellentperformanceiskeytoourculture.Weh
oldquarterlyandannualmeetingswhereemployeesandleaderscannom
inatepeersfortheirexcellence.Wealsohavementoringprogramsforalle
mployees,especiallythosewithlessthanfiveyearsofexperience.Ourgo
alistosupport,educate,andguideemployees,showingthemthatwecare
aboutthemindividually.Across-
functionalteamofhealthchampionsorganizesculturaleventstobringtog
etheremployeesfromallpartsoftheWWebMDfamily.

1Ifapplicable,provideadetailed

explanationoutliningthelicens
esandcertificationsthatarebot
hrequiredtobeheld,andactuall
yheld,byyourorganization(incl
udingthirdpartiesandsubcontr
actorsthatyouuse)inpursuitoft
hebusinesscontemplatedbyth
isRFP.

on

Whilelicenses,certifications,andaccreditationsarenotrequiredforourpr
oductsandservices,asabest-in-
classorganization,WebMDisaccreditedbytheNational CommitteeforQ
ualityAssurance(NCQA)andbyURAC.Ouraccreditationsandcertificati
onsinclude:

-NCQAWellnessandHealthPromotion(WHP)
-NCQAHealthinformationProduct:SupportforHealthyLiving(HIP3)
-NCQAPopulationHealthProgram(PHP)
-URACHealthWebsiteAccreditation

AboutNCQA
NCQAisanindependent,not-for-

>
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profitorganizationdedicatedtoassessingandreportingonthequalityofm
anagedcareplans,managedbehavioralhealthcareorganizations,prefe
rredproviderorganizations,newhealthplans,physicianorganizations,cr
edentialsverificationorganizations,diseasemanagementprogramsand
otherhealth-
relatedprograms.NCQA’swebsite(ncqa.org)containsinformationtohel
pconsumers,employersandothersmakemoreinformedhealthcarechoi
ces.

AboutURAC

Foundedin1990asanon-
profitorganization,URACistheindependentleaderinpromotinghealthca
requalityandpatientsafetythroughrenownedaccreditationprograms.U
RACdevelopsitsevidence-
basedstandardsincollaborationwithawidearrayofstakeholdersandind
ustryexperts.Thecompany’sportfolioofaccreditationandcertificationpr
ogramsspanthehealthcareindustry,addressinghealthcaremanageme
ntandoperations,pharmacies,telehealth,healthplans,medicalpractice
sandmore.URACaccreditationisasymbolofexcellencefororganization
stoshowcasetheirvalidatedcommitmenttoqualityandaccountability.(ur
ac.org)

HealthCoachingCertifications
WebMDhealthcoachesmaintainnationalcoachingcertifications,aretrai
nedinmotivationalinterviewing,andholdaspecialtycertification.

Examplesofcertificationsorlicensesinclude:
-CertifiedHealthEducationSpecialist.
-NationalStrengthandConditioningAssociation-
certifiedStrengthandConditioningSpecialist.
-CertifiedExercisePhysiologist.
-RegisteredDietitian.

-StressSpecialist.
-LicensedMentalHealthCounselor.
-WeightManagementCoach.
-TobaccoTreatmentSpecialist.

1Discloseallcurrentandpastde
9barmentsorsuspensionsforPr
oposerandanyincludedpossib
leResponsiblePartywithinthe
pastsevenyears.Proposermu
stprovidenoticeinwritingtoSou
rcewellifitentersadebarmento
rsuspensionstatusanytimedur
ingthependencyofthisRFPeva
luation.

WebMDdoesnothaveanycurrentdebarmentsorsuspensions,andhasn
otbeendebarredorsuspendedinthepastsevenyears.

4Describeanyrelevantindustry
(awardsorrecognitionthatyour
companyhasreceivedinthepa
stfiveyears.

WebMDisproudofourawardwinningprogramsandservices.Overthepa
stfiveyears,wehavewonthefollowingawards:

2025DigitalHealthAwardsWinner

ThegoaloftheDigitalHealthAwardsistorecognizehigh-
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qualitydigitalhealthresourcesforconsumersandhealthprofessionals. T
heawardsprogramisorganizedbytheHealthinformationResourceCent
er(HIRC),aclearinghouseforprofessionalswhoworkinconsumerhealth
fields.

SeveralofWebMD’sin-
houseresourceswererecipientsofthe2025SpringDigitalHealthAwards,
honoringtheworld'sbestdigitalhealthresources,including:
-OurPeopleVideo|Gold
-HowToBuildaSenseofCommunityintheWorkplaceBlog|Gold
-SideQuests:ChooseYourOwnAdventure|Silver
-WebMDHealthServicesWebsite|Silver
-WebMDHealthServicesonLinkedIn|Silver
-HowtoCreateaMoreMenopause-FriendlyWorkplaceE-Book|Silver
-2025TrendsWebinar:NavigatingtheFutureofEmployeeWell-
Being|Silver

-2025WellnessCalendarforHRLeaders|Bronze

-50Well-
BeingSurveyQuestionsYouShouldAskYourEmployeesBlog|Bronze

Inaddition,the TINY pulsebyWebMDHealthServicesLogo,CaseforHavi
ngaWorkBFFTipSheet,ImportanceofSocialConnectionsintheWorkpla
ceBlogandLeveragingBehavioralSciencetoSupportEmployeeWell-
BeingWebinarreceivedMerit.

2025DANDAAwardsWinner
Highlightingthesignificanceofdesignandaestheticsinhealthcare, DAN
DAAwardshonorsoutstandingcontributionsinbothdigitalandphysical/p
rint-basedmaterialsduringeachseasonofthesemiannualprogram.

Severalofourin-
houseresourceswererecipientsofthe2025SpringDANDAAwards,inclu
ding:

-WebMDHealthServicesWebsite|Platinum
-3StepsToWell-BeingProgramSuccessinfographic|Gold
-Well-BeingbyDesignBlueprintforSuccessE-Book|Gold
-2025WellnessCalendar|Gold

-2025Well-BeingTrendsE-Book|Gold
-7TEasyStepsTolmproveEmployeeEngagementwithTINY pulselnfogra
phic|Silver
-Buyers'GuideToChoosingaComprehensiveWell-BeingProgramE-
Book|Bronze

-HowGalloway&Co.BuiltanAward-
WinningCulturewithTINYpulseCaseStudy|Bronze

2025ShortlisterTopWellnessVendor
Shortlisteristheindustry’slargestHRvendordatabasehonoringvendorp
erformanceandcustomercentricity.Eachquarter,Shortlisterevaluatesc
ompaniesthatprovidemembersaccesstoplatformsthatfeaturewellness
-focusedresources,wellnessactivitiesandincentivestatus.

WebMDwasnamedasatopwellnesscompanyforeachquarterin2025:




Docusign Envelope ID: 2DD6514A-C4C7-8BED-8025-BD61C364D2A5

-TopVendor:WellnessCompanies|Q12025
-TopVendor:WellnessCompanies|Q22025
-TopVendor:WellnessCompanies|Q32025
-TopVendor:WellnessCompanies|Q42025

2024Awards

Goldawards:

-HealthCoachingVideo

-2024Well-BeingTrendsBlog
-HowandWhyFinancialWellnessProgramsHelpyourEmployees
Silverawards:

-WebMDONEContentHub
-HowtoEnsureYourWell-BeingProgramisinclusive
Bronzeawards:

-BelongingEmailSeries
-BuildYouWellnessChampionNetwork

Meritawards:

-MenopauseWell-BeingAwarenessEmail
-NavigatingMenopauseintheWorkplaceWebinarSeries

2023Awards
DigitalHealthAwards,HealthInformationResourceCenter:
-MeritAwards
-WebMDONEisGlobal-Web-basedDigitalHealth:Portal
-BronzeAwards
-ThePowerofFlexibility-DigitalHealthMedia-Publications:BlogPost
-Well-BeingPrioritiesfor2023-Web-basedDigitalHealth:Webinar
-SilverAwards

-DEIB-DigitalHealthMedia-Publications:WhitePaper

-GoldAwards
-ShouldEmployeeMentalHealthbeaPriorityforYourOrganization-
Web-basedDigitalHealth:Infographic
-WellnessChallenges,ACatalystforChange-DigitalHealthMedia-
Publications:Video
-Mental&EmotionalHealthWell-BeingAwareness-DigitalHealthMedia-
Publications:EmailSeries
RaganAwardsWorkplaceWellnessHotList-
Tools&ResourcesforCorporate\Well-Being
ManageHRMagazine:WebMDHealthServicesnamedamongtheTop1
0StressManagementServiceCompaniesfor2023

2022Awards
DigitalHealthAwards,HealthInformationResourceCenter:
-MeritAwards
-DailyHabits:MaternalHealth-Trimester1;InteractiveContent
-DailyHabits:MaternalHealth-Trimester2;InteractiveContent
-DailyHabits:MaternalHealth-Trimester3;InteractiveContent
-DailyHabits:MaternalHealth-PartnerSupport;Interactive Content
-HRScoopPodcast;Publications:AudioSeries
-BronzeAwards

-Community;InteractiveContent
-MeaningfulConnectionsGuide;Publications:Whitepaper
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-HealthCoachingVideo;Publications:Video

-SilverAwards

-GroupCoaching;Web-basedResource/Tool
-BrandVideo;Publications:Video
AmericaninhouseDesignAwards:GraphicDesignUSAContestwinnerf
orWebMDHealthServices'MeaningfulConnections,Self-
CareChallenge,Nutrition-Well-
BeingAwarenesscampaign,MentalHealth-Well-
BeingAwarenesscampaignandFinance-Well-
BeingAwarenesscampaign
HRTechOutlookMagazine:WebMDHealthServicesnamedamongtheT
op10EmployeeWellnessSolutionProvidersof2022
InternationalCustomerManagementinstitute:
-BestContactCenterAgent

-BestContactCenterManager
-BestMediumContactCenterRunner-Up
RaganAwardsWorkplaceWellnessHotList-
Tools&ResourcesforCorporateWell-Being

2021Awards
DigitalHealthAwards,HealthInformationResourceCenter:
-BronzeAwards

Millennials&GenZWhitePaper;DigitalHealthMedia/Publications:Whit
ePaper

-DailyHabitsInteractiveContent-StayConnected;Web-
basedDigitalHealth:InteractiveContent/RichMedia

-SilverAwards

-Well-
beingDisconnectWhitePaper;DigitalHealthMedia/Publications:White
Paper
-HRScoopPodcast;DigitalHealthMedia/Publications:AudioSeries
-DailyHabitsInteractiveContent-BackHealth;\Web-
basedDigitalHealth:InteractiveContent/RichMedia

-GoldAwards

ImpactofCOVIDWhitePaper;DigitalHealthMedia/Publications:WhiteP
aper

-DailyHabits—Portal;Web-
basedDigitalHealth,Portal—ChronicDisease
InternationalCustomerManagementinstitute:
-BestContactCenterAgent

-BestContactCenterManager

-BestWorkforceManager
-BestLearningDevelopmentManager
-BestMediumContactCenterRunner-Up

WebbyAwards:
-WinnerforPeople'sVoiceintheSocialCategory(WebMD.com)

WinnerforPeople'sVoiceintheHealth,Wellness&LifestyleCategory(W
ebMD.com)
AmericaninhouseDesignAwards:GraphicDesignUSAContestwinnerf
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orWebMDHealthServices'FindYourFeel-
Goodlaunchcampaign,WorldMentalHealthDayinfographicandFindBa
lance,Well-beingAwarenesscampaign

2Whatpercentageofyoursalesa
1retothegovernmentalsectorint
hepastthreeyears?

Overall,30%0fWebMD'sbookofbusinessismadeupofgovernmentalse
ctororganizations.Weworkwithfederal,state,andlocalgovernmentage
ncieswithemployeecountsthatrangefrom3,000tomorethanfourmillionli
ves.

Whatpercentageofyoursalesa
retotheeducationsectorinthep
astthreeyears?

| N LY

Overthepastthreeyears,10%o0fWebMDsalesisintheeducationsector.
Ourclientsuccessteamsuccessfullysupportsnumerousclientsintheedu
cationsector,inboththepublicandprivatesectors.OurclientsincludelvyL
eagueschools,stateuniversities,publicschoolsystems,andteachingho
spitals/healthsystems.Wewouldbehappytosharemorespecificinforma
tionaboutourhighereducationclientsandthedetailsoftheirprogramsasn
eededduringfutureSourcewellopportunities.

2L istallstate,cooperativepurch

Jasingagreementsthatyouhold
.Whatistheannualsalesvolum

eforeachoftheseagreementov
erthepastthreeyears?

WebMDservesmorethan3,500clients,ofwhichmanyareinthepublicsec
tormarket.Wehavelongstandingrelationshipswithclientsatthefederal,s
tate,andlocallevels.Asaprivatelyheldcompany,wedonotdisclosedetalil
sregardingannualsalesvolume/revenueinourproposals;however,wew
ouldbemorethanhappytohaveadiscussionwithSourcewellandparticip

atingentitiesaboutourpublicsectorexperience.

4ListanyGSAcontractsorStandi
ngOffersandSupplyArrangem
ents(SOSA)thatyouhold.Wha
tistheannualsalesvolumefore

achofthesecontractsoverthep
astthreeyears?

N

WebMDdoesnotholdanyGSAorSOSAcontracts.

Table 2B: References/Testimonials

Line Item 25. Supply reference information from three customers who are eligible to be
Sourcewell participating entities.

Entity Name *

Contact Name * |Phone Number *

StateofWisconsin,DepartmentofEmployeeTrustFunds

MaryKateO'Leary |877-533-5020

CountyofOrange

LaurenPierson 714-834-5376

TexasAssociationofCounties

512-615-8932

CarryeChen

Table 3: Ability to Sell and Deliver Solutions (150 Points)

Describe your company’s capability to meet the needs of Sourcewell participating entities

across the US and Canada,

as applicable. Your response should address in detail at least

the following areas: locations of your network of sales and service providers, the number
of workers (full-time equivalents) involved in each sector, whether these workers are your
direct employees (or employees of a third party), and any overlap between the sales and
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service functions.

# Question Response *

2Salesforce. WebMD'snationalsalesteamislocatedremotelyaroundthecountrytomeett
4 heneedsofSourcewellparticipatingentitiesinboththeU.S.andCanada.Our

salesforcecurrentlyconsistsof16peoplealongwiththreepublicsectorsoluti
onconsultantexperts,allofwhicharefull-
timeWebMDemployees.Thesalespersonstaysinvolvedwiththeirclient'sp
rogramduringtheimplementationprocesstoensureasmoothtransition.On
cetheimplementationprocessiscompletedandtheclient'sprogramisready
forlaunch,theirfullserviceteam—alsoincludedintheimplementationproce
ss—takesoverday-to-dayprogramsupportandmanagement.

NY

DescribethenetworkofAuth
orizedSellerswhowilldelive
rSolutions,includingdealer
s,distributors,resellers,and
otherdistributionmethods.

WebMD'sbusinessmodelisdirecttoeachpublicsectoragenciesweserve(B
2B)versusrelayingondealers,distributors,and/orresellers.Weofferourpro
gramsandservicestohealthplans,whocanthenprovidetheseservicesdirec
tlytotheirmembergroups.

[ N

'Serviceforce.

WebMD'sserviceforceconsistsofourclientsuccessteam,customerservice
team,andhealthcoaches,allofwhichcanmeettheneedsofSourcewellparti
cipatingentitiesinboththeU.S.andCanada.

Theclientsuccessteamislocatedremotelyaroundthecountryandcurrently
consistsof158people,allofwhicharefull-
timeWebMDemployees.Thisteamisinvolvedfromthestartofimplementati
ontoensuretheyunderstandtheclient'sculture,andcanapplybestpractices
tosupporttheongoingrelationship.Asimplementationnearscompletion,th
eclientsuccessmanagertakesoverastheprimarycontactforongoingprogr
amdevelopmentandupdates.

Thecustomerserviceteamisbasedoutofourlndianapolis,Indianaofficeand
currentlyconsistsof64people,allofwhichareWebMDdirectlyemployees.

Ourhealthcoachesarebasedoutofourindianapolisofficeaswellasremotel
yaroundthecountryandcurrentlyconsistsof210people,allofwhicharefull-
timeWebMDemployees.

Ourcustomerserviceandhealthcoachingteamshaveonlineaccesstodetail
edclientcompanyprofilesthatincludeacompletedescriptionoftheirprogra
mandallavailableresourcestoassistcallerswithquestionsandmakewarmt
ransfersandreferralswhenneeded.Whenaclientispreparingtolaunch,we
worktoensureourcustomerserviceandcoachingteamsarereadyfromallan
gles.Thisincludesunderstandingeachclient'scultureandprogramneedsat
launchandthroughouttheyear.Weconductculturetrainingtounderstandw
hatisuniqueabouttheclient'spopulationandthelanguagestheyusesoweca
ntailoroursupport.

Describetheorderingproce
ss.Iforderswillbehandledby
distributors,dealersorother
s,explaintherespectiverole
softheProposerandothers.

PerourresponsetoQuestion27,WebMDdoesnotanticipateanyorderstobe
handledbydistributors,dealers,orothers.
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Describeindetailtheproces
sandprocedureofyourcusto
merserviceprogram,ifappli
cable.Includeyourrespons
e_
timecapabilitiesandcommit
ments,aswellasanyincentiv
esthathelpyourprovidersm
eetyourstatedservicegoals
orpromises.

WebMDofferstelephonicandemailcustomerservicethroughouraward-
winningcallcenter.Bothsupportservicesensureparticipantscansuccessfu
llyaccessandnavigatetheproductsandservicesthatweoffer,andaredirect
edtotheappropriateresourceforaddressingtheirquestions.

Customersupportoptionsinclude:

Telephonicsupportisimmediatelyprovided8:30a.m.—8p.m.EST,Mondayt
hroughFriday(excludingholidays).Messagescanbeleftforcustomerservic
erepresentativesduringandafterservicehours.Eachclientreceivesadedic
ated1-
800numberforcustomerservicerequests.Phonecallsarerespondedtoim
mediatelyduringbusinesshours,andwithinonebusinessdayifsentoutside
businesshours.
Interactivesupportprovidesanimmediatevoiceresponsesystemtohelpcall
ersnavigatetheirissueorleaveamessage.Callsarereturnedthenextbusine
ssday.

-Onlineself-serviceviaourSpark,ourAl-
drivenvirtualassistant,offersimmediatesupport,24/7,allowingparticipants
toretrievetheirusername,resetaforgottenpasswordandmore.
Securemessagingletsparticipantssubmitquestionsfromeverypageonthe
platform.Ourcustomersupportteamrespondsbysendingtheparticipantan
emailwithintwobusinessdays.
SecurecoachmessagingthroughCoachConnectisavailablebetweenapar
ticipantandtheirhealthcoachiftheyhavepreviouslyengagedincoachingint
eractions.Messagesarereturnedinonebusinessday.

Toensurewearemeetingourcustomerservicegoals,wemeasurethequalit

yandsuccessofourcustomerservicerepresentativesusinganumberofmet
ricsandrecordallcallstoidentifyareasforimprovement.Aqualityassurance

analystcompletesaqualityreviewandevaluationofthreecallspercustomer

servicerepresentativepermonth. Themajorityofacustomerservicereprese
ntative’sperformanceratingisbasedontheresultsofthesequalityevaluatio

ns.

Inadditiontothemonitoringofthetelephonicsupport,ourqualityassurancer
esourcesscoreandevaluatethreeemailresponseseachmonthfromeachc
ustomerservicerepresentative.

Lastly,itisstandardforWWebMDtohaveSLAsinplacewitheachclienttoensur
ebothclientandmembersatisfaction.

1

Describeyourabilityandwilli
ngnesstoprovideyourprodu
ctsandservicestoSourcewe
liparticipatingentities.

WebMDpartnerswithorganizationsofallsizesinvirtuallyeveryindustryand
canprovideourproductsandservicestoanySourcewellparticipatingentity.
Weservemorethan3,500clients,whichincludeslargeandmid-
marketemployers,publicentities,healthplans,andhealthsystems.Thesep
artnershipsallowustotouchthelivesof65millionindividuals.

Ourprogramsarepersonalizedforeachclientbasedontheirneeds,culture,a
ndvalues.Weempowerorganizationstocreateawell-
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roundedprogramthatisanextensionoftheirculture,offeringpeopleaperson
alizedexperiencethatachievesrealresults:betterhealth,betterhappiness,
andbetterwell-beingoverall.

DGO

Describeyourabilityandwilli
'ngnesstoprovideyourprodu
ctsandservicestoSourcewe
liparticipatingentitiesinCan

ada.

WebMDiscommittedtoprovideallprogramsandservicesoutlinedinthisRF
PtoanySourcewellparticipatingentityinCanada;inwhichwedotodayonbeh
alfofourCanadianworkforces.

Asanoverview,wecreateapersonalizedglobalexperienceforeachclienttof
osterconnectionandbuildculturefortheiremployees.Ourprogramcoversal
ldimensionsofwell-
being,hightouchaccountmanagementandexcellentcustomerservice,targ
etedcommunications,educationalresources,andmore.

Ourglobalapproachtowell-beingfocuseson:
Globalexperiencedesign:CreatingapersonalizedCanadianexperiencefo
rallemployeestofosterconnectionandbuildculture. WebMDONE'ssimple
userexperiencedeliversacomprehensivewell-
beingprogramforallofemployeesregardlessoflocation,language,andcult
ure.

-Regionspecificactivities:Providingregion-
specificbenefitsresourcestomeeteachemployee’sneeds.WebMDONEis
highlyconfigurable,providingthemostpowerfulsegmentationcapabilitiesi
nthemarkettoday.ThisincludesnuancesclientsmayhaveinCanada.

Localizedapproach:Connectingandbuildingculturethroughlocalcommun
icationsandresources.WebMDONEprovideslocalizedprogramrecomme
ndationstoensureweareconnectingCanadianswiththebestsolutionstoins
pirewell-
being.Programsareculturallyrelevanttoprovideapersonalexperience.
Globalcompliance:ComplyingwithGDPRregulationstodeliverthemosttru
stedandrelevantwell-
beingprogramforCanadianemployees.WebMDONEmeetstherequireme
ntsforproperlyhandlingpersonaldatatoensuredataandprivacyprotectiona
reinlinewithGDPRprivacylaws.

Identifyanygeographicarea
softheUnitedStatesorCana
dathatyouwillNOTbefullyse
rvingthroughtheproposeda
greement.

WebMDfullyservesallgeographicareasoftheUnitedStatesandCanada.

1N

IdentifyanyaccounttypeofP
LarticipatingEntitywhichwilln
othavefullaccesstoyourSol
utionsifawardedanagreem
ent,andthereasoningforthis

WebMDcansupportclientsinvirtuallyeveryindustrywithoutrestriction.

Defineanyspecificrequirem
entsorrestrictionsthatwould
applytoourparticipatingenti
tiesinHawaiiandAlaskaandi

TherearenospecificrequirementsorrestrictionsthatapplytoentitiesinHaw
aii,Alaska,and/orinU.S territories.
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nUSTerritories.

fan)

WillProposerextendtermso
fanyawardedmasteragree

menttononprofitentities?

Yes.

Table 4: Marketing Plan (100 Points)

Question

Response *

1L O .

Describeyourmarketi
'ngstrategyforpromoti
ngthisopportunity.Upl
oadrepresentativesa
mplesofyourmarketin
gmaterials(ifapplicabl
e)inthedocumentuplo
adsectionofyourrespo
nse.

WebMDemploysastrategic,multi-
channelapproachtomarketingkeypartnerships.UponSourcewellapproval,we
willformallylaunchthepartnershipwithapressrelease,followedbycomprehensiv
etrainingforoursalesandaccountmanagementteams.Aspartofthisenablement,
wewillequipteamswithpitchdecksandmarketingcollateraltoeffectivelyposition
Sourcewelltobothexistingclientsandprospectivecustomers.

Subsequently,WebMDwillpromotethepartnershiptoourclientcouncilnetworka |

ndhighlightitatrelevantindustrytradeshows.Forsustainedvisibilityandengage
ment,wewillsupportongoingpromotionthroughwebinarsandpodcastprogram
ming.

Examplesofpartnerwebsiterecognition,PRinitiatives,webinars,andpodcastsh
avebeenincludedinthedocumentuploadsectionforreference.

om

Describeyouruseofte
chnologyanddigitalda
ta(e.g.,socialmedia,m
etadatausage)toenha
ncemarketingeffectiv
eness.

WebMDusessocialplatformslikeLinkedInandpaidGoogleadstopromoteoursol
utionstopublicentities,employers,andhealthplans.Thegoalistoraiseawarenes
s,generateleads,andspeedupbuyingdecisionsbyreachingdecision-
makersbothatworkandwhentheysearchonline.

Wealsousemetadatalikefirst-partycookiesandthird-
partycookiesonourwebsitesforseveralreasons.Somecookiesarerequiredforte
chnicalreasonsforourwebsitestooperate—werefertotheseas“essential”’or“stri
ctlynecessary”cookies.Othercookiesenableustotrackandtargettheinterestsof
ourvisitorstoenhancetheexperienceonourwebsites.Forexample,"advertising”
cookiesareusedtomakeadvertisingmessagesmorerelevant. Theyperformfunc
tionslikepreventingthesameadfromcontinuouslyreappearing,ensuringthatads
areproperlydisplayedforadvertisers,andselectingadvertisementsthatarebase
dontheviewer'sinterests.

Inyourview,whatisSo
)urcewell’sroleinprom
otingagreementsarisi
ngoutofthisRFP?How
willyouintegrateaSour
cewell-
awardedagreementin
toyoursalesprocess?

WebelieveSourcewell'sroleinpromotingopportunitiesarisingoutofthisRFPcoul
dbetoincludeWebMDasoneofyourvendorsofchoicewhenworkingwithparticipa
tingentitiesinterestedinawellnessprogram.

AsnotedinQuestion37,wewillprovideacomprehensivetrainingforsalesandacc
ountmanagementteams.Aspartofthisenablement,wewillequipteamswithstan

dardpitchdecksandmarketingcollateraltoeffectivelypositionSourcewelltoboth ||

existingclientsandprospectivecustomers.

Eachopportunityresultingfromourpartnershipwillgothroughourregularsalespr

ocess,withthesalesoraccountmanagerservingastheprimarycontactandworkin
gcloselywitheachparticipatingentitytounderstandtheircultureandspecificneed
S.

*

%
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N

AreyourSolutionsavai
lablethroughane-
procurementordering
process?Ifso,describ
eyoure-
procurementsystema
ndhowgovernmentala
ndeducationalcustom
ershaveusedit.

WebMDdoesnotcurrentlyhaveane-
procurementplatform;however,wedoworkwithmanyclientsthathavee-
procurementsystemsinplaceandwereceivepurchaseordersanduploadinvoice
stotheire-
procurementsystem.Wewillassignanaccountteam(includinganemailaddress) ||
torespondtoincomingemailrequestsforourservices.Weanticipatethatmanyoft
heparticipatingentitieswillwanttohaveadiscussion,andpossiblyademonstratio
nofthesoftwareservices,priortoenteringintothecontractprocess.

Table 5A: Value-Added Attributes (100 Points, applies to Table 5A and 5B)

e

Question

Response *

N

|Describeanyproduct,equ
ipment,maintenance,oro
peratortrainingprograms
thatyouoffertoSourcewel
Iparticipatingentities.Incl
udedetails,suchaswheth
ertrainingisstandardorop

tional,whoprovidestraini

ng,andanycoststhatappl

y.

WebMD’ssolutionsdonotrequirespecializedproducts,equipment,ormainte
nancetoprovideourservices.WedooffervirtualtrainingsessionsfortheWebM
DONEprogramandplatform.Clientsassignaprimarycontacttocoordinatesch
eduleswithus,andwecantrainasmanyadditionalprogramadministratorsasth
eyneed.

Alltrainingiscustomizedtoeachclient'sspecifichealthandwell-
beingprogramandtimedtofittheiravailability. WetrainclientsonWebMDONE'
splatformtools,reporting(includingprivacysafeguardsandour50-
userminimumrule)andgeneralprogramadministration,andextratrainingcan
bearrangedatanytime.Clientsalsoreceivemonthlyreleasenotesandadvanc
enoticeofanyupcomingplatformchanges.

Weprovideadditionaltrainingforclientswhowouldlikeahandsonapproachtot
heplatform.Thisleveloftrainingincludes:
Technicaltraining:Howtoimplement,configure,andmanagetheWebMDON
EsiteandtoolsusingSiteManager,ourprogramadministrativetool.
-Salesandstrategictraining:Howtopackageandselltheservices.

Therearenoadditionalcostfortrainingforanyoftheourprogramsandservices.

N

Describeanytechnologic
aladvancesthatyourprop

osedSolutionsoffer.

Well-
beingandtechnologyneverstopadvancing—andneitherdowe.Weareconsta
ntlyrefiningoursolutionandaddingnewfeaturestoprovidethebestprograman
dservicespossible.Someoftheupdatesandenhancementswe'verecentlyma
detotheWebMDONEplatforminclude:
InSightreportingandanalytics:InSightisourrevampedreportingtooldesigned
tohelpclientsmeasuretheimpactoftheirwell-
beingprogramandmakeconfident,data-
drivendecisions.PoweredbyTableau,InSight'sadvancedreportingdeliversa
nintuitiveuserexperiencewithreal-
timedashboardsthattrackengagement,spottrendsandevaluateprogramper
formance.Interactivevisualsletclientsexploredatainreal-
time,includingkeymetricslikeprogramuptake,participation,populationhealt
handwell-beingsneeds,changesovertimeandmore.
-SparkVirtualAssistant:WebMDONE’svirtualassistant,Spark,isanAl-
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driventooldesignedtoenhancetheparticipantexperiencebyprovidinginstant,
self-
servicesupportdirectlywithinWebMDONE.Participantscanresolvecommon
issues—suchasloginerrors,passwordresets,andmissingrewards—quickly
andefficientlywithoutwaitingforlivesupportordisruptingtheirworkflow.
-MicrosoftTeamsintegration:WithMicrosoftTeams,weprovidereal-timewell-
beingcontentforclients,creatingintuitiveandintelligentwell-
beingexperiencesthroughouttheday. Thisintegrationempowersemployeest
ofindmomentstofocusontheirwell-
beingwithinMicrosoftTeams.Clientscanexpandlisteningandprioritizewell-
beingactivities,drivebenefitsdiscovery,registration,participation,andpositiv
ewell-beingoutcomes,deliverintuitiveandintelligentwell-
beingexperiencesthroughouttheday,andmore.

TheBulletin: TheBulletinisacommunicationstoolbuiltintotheWebMDONEplI
atformthatdeliverstimely,targeted,andengagingupdatestoparticipants,allin
onefeed.Messagesarepersonalizedbyeligibility,preferences,andengagem
ent,andtheexperienceisintegratedintotheplatformsostayinginformedbeco
mespartoftheirroutine.Clientscancreatepersonalized,targetedmessagesfr
omoneeasy-to-
usehubtosimplifycommunication,reducerelianceonexternalsupport,andpr
ovidereal-
timevisibilityintocommunicationperformance.Forexample,clientscanprom
otebenefitsandprograms,driveparticipationineventsandinitiatives,strength
enleadershipandculture,amplifythird-
partyvendors,andfosteramoresocial,connectedorganization.

D

|Describeany“green”initia
Jtivesthatrelatetoyourcom
panyortoyourSolutions,a
ndincludealistofthecertif
yingagencyforeach.

Asanonlinecompany,WebMD'sparentcompanycombinesinternalself-
helpinitiativeswithencouragementforpartnerstoreducetheirenvironmentali
mpact.Weusesustainableapproacheswheneverpossible.

Weactivelyreviewouroperationstominimizeenvironmentalharmandpromot
esimplechangeslikeprintinglessandusingenergy-
efficientsolutions.Weleaseallourofficespaceandworkwithlandlordstoimpro
veenergyefficiency.

Weseektocomplywithapplicableenvironmentallegislationandworktominimi
zetheimpactofouractivitiesontheenvironmentby:
-Reducingwastegoingtolandfillbyprovidingin-officerecycling.
-Consolidatingofficelocationstominimizeenergyandofficeinefficiencies.
Encouragingouremployeestoreduceenergyconsumptionwithintheofficeen
vironment.

-Shiftingworkactivitiestoprivatecloudenvironments.
Schedulingremoteworktominimizemotorvehicleemissionsonourroadways.
-Eliminatingexcessdatarecordstoreduceoperationalresources.
Workingwithstakeholdersinourfacilitiestouseenergysavingmeasuressuch
asmotionsensorlightswitchesandinstallingtintonofficewindowstoreduceen
ergyconsumption.
-Encouragingourpartnerstoreduceenergyconsumptionwherepracticable.
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Withthousandsofemployeesworldwide,we’realsofocusedonchangingtrave
Ihabits.BecausetravelisamajorfactorofasuccessfulEnvironmental,Sociala
ndGovernance(ESG)policy,weaimtosignificantlyreduceannualtraveltome
etourdecarbonizationgoals.

N

Identifyanythird-
partyissuedeco-
labels,ratingsorcertificati
onsthatyourcompanyhas
receivedfortheSolutionsi
ncludedinyourProposalr
elatedtoenergyefficiency
orconservationlife-
cycledesign(cradle-to-
cradle),orothergreen/sus
tainabilityfactors.

N

Asasoftware-as-a-
service(SaaS)provider,WebMDdoesnotleavealargecarbonfootprint.While
wealwaysstrivetofindenergyefficientsolutionstoouroperations,wehavenotr
eceivedanythird-partyissuedeco-
labels,ratings,orcertificationsrelatedtoenergyefficiencyorconservation, life-
cycledesign,orothergreen/sustainabilityfactors.

4\Whatuniqueattributesdo
BHesyourcompany,yourpro
ducts,oryourservicesoffe
rtoSourcewellparticipatin
gentities?Whatmakesyo
urproposedsolutionsuniq
ueinyourindustryasitappl
iestoSourcewellparticipa
tingentities?

WebMDisanindustrytrustedhealthandwell-
beingcompanysolelyfocusedondeliveringpersonalizedwell-
beingsolutionsandservices.Ourmissionissimple:toimprovethewell-
beingofeveryone.WeareSourcewell’sstrategicpartnerinbuildingawell-
beingculturethatworksforyourparticipatingentities.

Webelievethat:

-Everyorganizationisunique,soeachwell-
beingprogrammustbeconfigurabletomeetdiverseworkforceneeds.
-Digitalprogramsalonearen’tenough—human-
ledsupportisessentialtoreachthosewhoareoftenoverlookedorhardtomotiva
te.

-Well-beingisn’'taboxtocheck—it'sasustainedeffort.
-Leadershipbuy-iniscriticaltofosteratruecultureofcare.

We’retheonlyvendorthatbringstogetherdigitalsolutions,expertservices,and
acomprehensiveemployeefeedbackplatforminonepowerful,holisticwell-
beingprogram.Thisuniquecombinationmeetspeoplewheretheyare—drivin
gbetterhealth,resilience,andproductivity—whileequippingclientswiththeins
ightsandsupporttoguaranteelong-termsuccess.

Thesedifferentiatorsarewhyourclientschooseusastheirlong-termwell-
beingpartner:

ThePowerofaTrustedBrand
Whenitcomestoemployeehealth,value,trust,andaccuracyareeverything.W
ebMDbringsmorethan25yearsofwell-
beingexpertise,impactingthehealthof65millionpeopledaily,backedbythetru
stedWebMDbrandrecognizedbymillions. Thistrustedbrandboostsprogramc
redibility,buildsemployeeconfidence,anddriveshigherparticipation.

Beyondbrandrecognition,ourrigoroussecurityandprivacystandards,health
accreditations,andmarketcertificationsgiveclientsconfidencethatoursolutio
nsandteamsareclinicallyapprovedtodeliverthemostaccuratehealthinformat
ion—promotingbehaviorchangeandpositiveoutcomes.

Whyitmatters:PartneringwithWWebMDsignalsanorganization’sstrongcommi

>4
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tmenttowell-
being.ltreducesbarrierstoparticipationandensurestheirprogramisevidence
basedandalignedwithclinicalbestpractices.Ourbrandtrustislinkedtoimprov
edoutcomes,including2.3ximprovementinhealthrisks.Noothervendorcans
peaktobrandtrustthewaywecan.

Whole-PersonWell-BeingBackedbyOutcomes
Whattrulysetsusapartisourabilitytobringtogetherholisticwell-
beingandscience-
backedsolutionstomeeteachindividualwheretheyareanddrivelastinghealth
yhabitswithprovenresults.

Groundedindecadesofbehavioralscience,ourprogramssupportsustained
—notjustshort-
term—engagement.Wedeliverpersonalized,scalableinterventionsthatsup
porteverydimensionsofwell-
being:physical,mentalhealth,financial,social,andwork.

Ourwhole-personwell-beingapproachisgroundedinevidence-
basedbehaviorchangetechniques—Ilikesocialsupport,goalsetting,rewards,
expertguidance,system-
drivencues,culturalawareness,andgamification—todriveparticipationandla
stingchange.Ourapproachstaysalignedwithbothwhyweofferwell-
beingsolutionsandhowpeoplechangebehavior—basedonthelatestscience.

Weroundoutaclient'sprogramwithemployeefeedback,real-
timereportingtools,executivedashboards,andpopulation-
levelmetrics,sotheycanconnectengagementwithoutcomesandfine-
tunetheirstrategyyearafteryear.

Weunderstandtheimportanceofconnectingpeopletomeaningful,evidence-
basedprogramsthatalignwiththeirneedsandinterests—drivingbehaviorcha
ngeandlong-
termoutcomes.Ouruniquevaluepropositiondeliverstheseoutcomes:
-85%ofindividualswhoregisteronWebMDONEconnectwithWWebMDprogra
ms,tools,andresources.
-85%ofourbookofbusinesshaveexperiencedfavorablechanges(improvem
ents)inthehealthstatusoftheirpopulations.
-80%ofhealthcoachingparticipantsexperienceareductioninriskseverity.
-40%ofpeoplewhoparticipatedinaDailyHabitsdigitalcoachingplanimproved
theirhealthriskprofilebyturninglong-termgoalsintodailyroutines.

Whyitmatters:Clientsgetmorethanparticipation—theygetmeasurableprogr
essacrosskeywell-beingareas.Withreal-timedashboardsandpopulation-
levelmetrics,theycandemonstrateprogramsuccessandcontinuetorefinethe
irstrategybasedonemployeefeedback.

StrategicPartnersPoweredbyPeople
OurClientSuccessandDedicatedWell-
BeingServicesteamsarethefoundationoflong-
term,strategicpartnerships.Thesearethepeopleclientswillworkwitheveryda
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y—bringingauniqueblendofstrategicguidanceandoperationalsupport.Weta
kethetimetounderstandeachclient'sculture,theirworkforce,andtheirorganiz
ationalgoals.

Wemanagestrategicplanning,day-to-
dayprogramadministration,anddetailsthatcanoftenburdeninternalteamsor
getoverlookedbyotherwell-
beingvendors.Ourteamsbringadeliberate,methodicalapproachtoensureea
chclient'swell-

beingstrategyisexecutedeffectively. Theresult?Lessinternalliftforclients,an
daprogramthatrunssmoothlyandevolvesovertime.

Ourpeopleworkasanextensionofanorganization—providingproactiveguida
nce,closecollaboration,andafocusoncontinuousimprovement.We'renotjus
tvendoravendor.We’reinitforthelonghaul.

Whyitmatters:Clientsgainatrusted,proactivepartnerwhoreducesinternalbur
denandamplifiestheirprogram’simpact.Manyofourclientrelationships—incl

udingthosethroughacquisitions—havelasted10,20,30,even40years.That's
becausewebelievetechnologyalonedoesn’tdrivechange—peopledo.We're
notheretochecktheboxonwellness.We’reheretohelpclientsbuildahealthier,

moreconnectedculturethatsupportseveryemployee,everyday.

4Describeyourtechnology
q asitisrelatedtoyourpropo
sedsolutions.Includethet
echnologyfortheagencya
ndthepersonutilizingthes
ervices.

TheWebMDONEportalisaproprietarywebapplication,mostofwhichrunsona
MicrosofttechnologystackincludingSQLServer,lIS,and.NET.Forclients,our
SiteManageradministrativetoolprovidessuperiordataanalyticsaswellassite
andWebMDplatformmanagement.WithSiteManager,clientscan:
-Viewfilter,anddownloadaggregatepopulationhealth-
riskreports(usinglnSight,WebMD’sreportingtool).
-Createandmanagewellnesschallenges.
-Defineandadministerrewardsprograms.
-Sendcustommessagestotargetpopulations.
-Manuallyuploadeligibilityfiles,ifnecessary.

Createdifferentmembergroupsbasedondatacapturedineachuser'saccount
/profile.
-Updateandcreatenewbusinessgroupsites.

Buildorupdatepromotionalcards,asubsectionofcontentlocatedwithin\WebM
DONE,tohighlightnewtools,events,oroffersavailabletoparticipants.

OtherSiteManagerfeaturesinclude:

-Comprehensivereporting:Real-
time,24/7reportingcapabilities,includinganalysesofaggregatepopulationhe
althdata,well-
beingprogramutilization,andWebMDplatformperformance—eacheasilyfilt
eredbyawidearrayofparametersandpresentedinavarietyofreportformats.
Rewardsmessaging:Updatethetextdescribingandsupportingrewardsplatfo
rms,makingon-the-
flyadjustmentsandannouncementssimpletodo.Promotionscanalsobesche
duledinadvance.
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Targetedmessaging: Targetemailorsecuremessagestospecificsegmentsof
theclient'spopulation. Themessagingworkswithawidevarietyofdata,includin
gclinicaldata,whichclientscanthenusetoidentifyrecipientsoftargetedhealth
messages.
Traininganddocumentation:Extensivetrainingisincludedintheoverallcostoft
heclient'shealthandwell-
beingsolutionandplatformdevelopment.WebMDusesatrain-the-
trainertrainingapproach,whichenablesclientstolatertrainadditionaladminist
ratorsaftertheinitialtrainingsessions,ifneeded.Eachtrainingmodulehasacor
respondingadministratorguidethatprovidescomprehensiveconceptualandt
echnicalinformationabouteachoftheadministrativetools.

WealsogiveclientsaccesstoCreativeShoptocustomizablematerialstoprom
otetheirwell-
beingprogram.ClientscanaddtheirlogoandURLtoresourceslikeposters,em
ails,flyers,brochures,websitebanners,andmore,coveringeverythingfrompr
ogramlaunchestospecificfeatureslikethehealthassessment,coaching,well
nesschallenges,andbenefitsopenenroliment.

Forusers,weofferbothamobileanddesktopexperience.Thereisnodifference
inthecontent,toolsorprogramsthatparticipantshaveaccesstobetweendeskt
op,mobilebrowser,andmobileapp.Theuserexperienceisseamlessacrossall
modalitiestohelpdrivehigherlevelsofprogramengagement.

OurWellnessAtYourSide(WAY S)appisaccessibleviaiOSandAndroidplatfor
ms.Theappleveragestheinherentadvantagesandconvenienceofmobiledev
icetechnology,suchasreceivingpushnotificationsandbiometricauthenticati
on.

N

|Describeoruploadcasest
‘udiesorstorieswhereyour
solutionsimpactedthepe
opleusingit.

PleaseseetheWebMDSuccessStoriesattachmentforexamplesofhowourhu
man-centeredprogramssupportpubliccenterentities.

4DescribeyouruseofAliny

ourcompanyandinthesol
utionsyouprovide.

WebMD'sstrategyfocusesontheresponsibleuseofAl.Ourplatformcollectsric
hbehavioralandhealthdata,butthereisgreatopportunityforAltoallowustoturn
thesesignalsintoactionableinsights—predictingrisk,guidinguserbehavior,a
ndgivingclientsmeasurableproofofimpact.

Ourvirtualassistant,Spark,usesZendeskAltoscanourknowledgebaseandpr
ovideinstant,self-
servicesupportwithinWwebMDONE.Participantscanresolvecommonissuesli
keloginerrors,passwordresets,andmissingrewardswithoutwaitingforlivesu

pport.

BeyondSpark,ourplatformreliesonmatureproprietaryalgorithmsusingdemo
graphicandhealthdatatosegmentusers,personalizecontent,andrecommen
dactionsbasedonindividualhealthrisksandinterests.Whilesimilartomachine
learning(ML)approaches,thesealgorithmscurrentlyoutperformtheAlperson
alizationmodelswe'vetested,deliveringreliable,trust-
basedresultswithoutaddedcomplexityorcost.

OurAlroadmapprioritizesmeasurablememberandemployervalue,withpriva
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cy-firstdesignandclinicalaccuracyasnon-negotiablefoundations.

Enhancedoperationalexcellence(currentintegration):Ourteamscurrentlyev
aluatingforwiderusematureAltoolswithhumanoversightforoperationaltasks
—dataprocessing,reporting,internalcommunications,andworkflowoptimiz
ation.Thishands-
onexperiencedeliversmeasurableefficiencygainstodaywhilerigorouslytesti
ngwhichAlcapabilitiesmeetourstandardsforaccuracyandreliabilitybeforean
ymember-facingdeployment.
-Populationhealthintelligence:Advancedpatternanalysisonde-
identifiedaggregatedatawillhelpclientsidentifywhichwellnessinitiativesdeliv
erROl,predictemerginghealthrisks,andoptimizebenefitsspendwithconfide
nce.

-Intelligentpersonalization:We'redevelopingAl-
drivencapabilitiestodelivertimely,individualizedhealthrecommendations—
ensuringtherightinterventionreachesmemberswhenthey'remostreadytoact
,drivinghigherengagementandbetteroutcomes.

O D

|Whatsecurityprotocolsd
d)oyouhaveforyourtechnol

ogyandtheinformationinit
?

WebMDhasavarietyofpracticesandprocessesinplacetoprotectandhandles

ensitivedata(personallyidentifiableinformationandpersonalhealthinformati

on)forourclientsandparticipants.Ouroverallsecurityprogramdrawsfrommult
iplenationalandinternationalstandards,includinglSO,NIST,andtheHHSHIP
AAauditcriteria,toensureacomprehensiveandprescriptivesetofbaselinesec
uritycontrols.OuroverallinformationsecurityframeworkisbasedonSOC2Typ
e2certificationstandards.

WemanageoverallsecurityriskbasedaccordingtopracticesdescribedinNIS
TSP800-
30.Someofthekeydocumentsgoverningourinformationsecurityprogramincl
udethelnformationSecurityManagementPolicy,theDataProtectionandPriv
acyPolicy,andtheRiskAnalysisandRiskManagementPolicy.

WeprovideinformationtoparticipantsabouttheirdataatvariousplacesintheW
ebMDONEplatform,includingsettings,specificapplications,andlinksatthebo
ttomofeachpagethatrefertheparticipanttotheprivacypolicy. Theprivacypolic
youtlinesthedetailsaboutthewaywemightshareparticipants'information,wit

hwhatentities,andhowweprotectparticipants'information.

WealsoemployachiefprivacyofficerwhoreportsdirectlytotheCTOandCEOa
ndisresponsibleforoversightofourpoliciesandproceduresregardinghealthin
formationprivacyandsecurity.

Describetheoptionsavail
abletorewardpeoplewith
healthincentives.

WebMDbelievesthereisnoone-size-fits-
allforincentivesandrewards.TheflexibleWebMDONErewardsenginegivesc
lientschoicesinhowtostructurerewards,lettingthemalignrewardswiththeircu
ltureandpopulationneeds.We’vedesignedandrunthousandsofincentivepro
gramsandbuiltourproducts,methods,andbestpracticesfromthoseexperienc
es.

Fromaprogramdesignview,wesupportbothpoints-basedandactivity-

basedprograms.Clientscanchoosewhetherpeopleearnrewardsbycompleti
ngspecificactivitiesorbycollectingpointstoredeem.Ourplatformalsoletsclien
tsgroupactivitiessoparticipantscanchoosewhichactivitiestodowhilestillfollo




Docusign Envelope ID: 2DD6514A-C4C7-8BED-8025-BD61C364D2A5

wingasetpath.

OurrewardsengineisfullyintegratedintotheWebMDONEexperienceandsup
portsdataexchangetomeeteachclient'sneeds,sotheycanincludeactionsco
mpletedoutsideoftheplatform.Clientscanchooserewardableactionsthatare
self-reportedortrackedbythird-partyapps.

Sampledatapointsforacomprehensiveincentivesandrewardsprograminclu
de:

-CompletingWebMD’sONEAssessment.

-Attendingabiometricscreening.
-Usinganonsitefitnessfacilityorattendingagroupexerciseclass.
-TrackingagoalinWebMDtrackersorDailyHabitsdigitalcoaching.
-Participatinginacommunityevent.

Table 5B: Value-Added Attributes

C
o
#Question Certificatio |Offer |m
n ed m
en
t
5 SelectanyWomenorMinorityBusinessEntity(WMBE),SmallBusinessEntity( N/
1|SBE),orveteranownedbusinesscertificationsthatyourcompanyorhubpartne Yes |A
rshaveobtained.Uploaddocumentationandalistingofdealerships,HUBpartn .
ersorre-sellersifavailable.Selectallthatapply. No
5 MinorityBusi N/
2 nessEnterpr|vyes |A
ise(MBE)
No
5 WomenBusi N/
3 nessEnterpr|vyes |A
ise(WBE) .
No
5 Disabled- N/
i OwnedBusi |Yes [A
nessEnterpr
ise(DOBE) [No
5 Veteran- N/
5 OwnedBusi |Yes |[A
nessEnterpr .
ise No
(VBE)
5 Service- N/
o DisabledVet|yes |A
eran-
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OwnedBusi |No
ness
(SDVOB)
5 SmallBusin N/
7l essEnterpri [Yes |A
se(SBE) .
No
5 SmallDisad N/
8 vantagedBu |Yes |A
siness(SDB
) No
5 Women- N/
9 OwnedSmal|yes [A
IBusiness( .
WOSB) No

Table 6A: Pricing (400 Points, applies to Table 6A and 6B)

Provide detailed pricing information in the questions that follow below.

1 Question

Response *

®Describeyourpaymenttermsand
(Oacceptedpaymentmethods.

WebMD'sstandardpaymenttermsareNet30daysfromreceiptofinvoi
ce;however,weareopentoagreeingtodifferentpaymenttermsonaca
sebycasebasis.Ouracceptedpaymentmethodsarecheck,wiretransf
er,orACH.WewillprovidetheETFinformationduringcontractnegotiati
ons.

4 Describeanyleasingorfinancingo
1ptionsavailableforusebyeducatio
nalorgovernmentalentities.

Thisisnotapplicabletoourservices.

6Describeanystandardtransactio
2ndocumentsthatyouproposetous
einconnectionwithanawardedag
reement(orderforms,termsandc
onditions,servicelevelagreement
s,etc.).Uploadalltemplateagree
mentsortransactiondocumentsw
hichmaybeproposedtoParticipati
ngEntities.

WebMD'sstandardcontractualdocumentsareaMasterServicesAgre
ement(MSA)forthesoftware-as-a-
servicelicensedbytheParticipatingEntity. EachMSAcontainsaFeeS
cheduleforthelncludedSolutions,aProjectScopeDocument,aServic
eLevelAgreement(SLA),andaBusinessAssociateAgreement(BAA)
.Wehaveuploadedthesetemplateswithourresponse.ltwillbeimporta
ntforeachparticipatingentitythatpurchasesourincludedsolutionstoe
nterintoanagreementwithWWebMDastheSourcewellMasterAgreem
entdoesnotcontaintherequiredcontractuallanguagetoprovidealicen
seforthesoftwaretoeachparticipatingentity.

qDoyouaccepttheP-
Jcardprocurementandpaymentpr
ocess?Ifso,isthereanyadditional
costtoSourcewellparticipatingen
titiesforusingthisprocess?

WebMDdoesnotacceptcreditcardorcorporatepurchasingcardsasa
paymentmethod.

6Describeyourpricingmodel(e.g.,li
4ne-itemdiscountsorproduct-

PleaserefertoWebMD’spricingproposalforthedetailsofourincluded
solutionsforparticipatingentities. Ourpricingmodelfortheincludedsol
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categorydiscounts).Providedetai
ledpricingdata(includingstandar
dorlistpricingandtheSourcewelld
iscountedprice)onalloftheitemst
hatyouwantSourcewelltoconside
raspartofyourRFPresponse.Ifap
plicable,provideaSKUforeachite
minyourproposal.Uploadyourpri
cingmaterials(ifapplicable)inthed
ocumentuploadsectionofyourres
ponse.

utionsisdependentupontheproductandserviceselected. Thefoundat
ionforeachwellnessprogramistheWebMDONEplatformfromwhicha
dditionallncludedsolutionscanbeaddedasbuy-
upservices;however,topurchasethebuy-
upservices,theparticipatingentitymustpurchasetheWebMDONEplI
atform.

TheWebMDplatform,knownasWebMDONE,ispricedonaperendus
erpermonth(PEPM)pricingmodel.

Biometricscreeningservicesandcoordinationareavailableforonsite
eventsandoffsiteservices.Onsitebiometricscreeningservicesarepri
cedonaperparticipantmodel.Eachonsiteeventrequiresaminimumn
umberofscreeningsorderedattheperparticipantprice,privacyscreen
fees(ifpurchased),non-
standardeventhoursfee,stateregulatoryfees,andtravelandexpense
fees.Add-
ontestsareavailableandpricedperparticipantandmayincludeamini
mumnumberofadd-
ontestsordered.WebMD’sscreeningcoordinatorwillworkwitheachp
articipatingentitytominimizeancillaryfeesforonsiteeventchangefee
s,onsiteeventcancellationfees,andadditionalonsitescreeningstafff
ees.Offsitebiometricscreeningserviceswhichareavailableincludela
bvouchers,pricedperlabvouchersubmitted,physicianresultsformpri
cedperformsubmitted,andselfcollectionkitspricedperkitmailedandp
erkitreturnedforprocessing.Pleasenotethatanykitnotreturnedforpro
cessingwillnotbechargedfortheprocessingfee.

Incentivemanagementisincludedintheperenduserpermonthpricing;
however,iftheparticipatingentitywouldliketoaddincentiverewardfulfi
lIment,Wecanprovideprepaidbankcards,prepaidmerchantcards,an
dcharityvoucherswhicharepricedonaperrewardissuedfee.\Wecanal
soofferarewardsmallwhichwillincludealloftheaboveplusmerchandi
se.Thecostofthemerchandise(suchasfitnesstrackers)includesthep
errewardissuedfee.lnaddition,wecanprovidetheparticipatingentity
withbrandedmerchandisethroughourpreferredpartneronaproject-
by-projectbasis.

Healthcoachingservicesincludeavarietyofoptionssuchastelephoni
ccoachingsessionspricedasaperengagedparticipantperyear(PPP
Y)model.WhilewehavepricedthisasaPPPYmodel,wearehappytoal
sopriceitviaalternatepricingmodelsincludingPEPY ,PEPM,orPPPM
.Biometricreviewfollow-
upcallspricedpercompletedcall,onlinecoachingclassesarepricedpe
rcoachingsessionattendee,standardwebinarsarepricedperwebinar
,oronsiteorvirtualperdiemcoachingsupportpricedforaneight-
hourdayplustravelandexpenses.Wewillworkwitheachparticipating
entitytoimplementthemostappropriatecoachingsessionfortheirend
userpopulation.

v

pQuantifythepricingdiscountrepre
psentedbythepricingproposalinthi

sresponse.Forexample,iftheprici

Theincludedsolutionsinourpricingproposalrepresenta20%discount
offsimilarlypricedsolutions.Actualcostsavingswillvarybasedonthesi
zeandengagementoftheparticipatingentity.
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nginyourresponserepresentsap
ercentagediscountfromMSRPorl
ist,statethepercentageorpercent
agerange.

6Howdoyoumeasureeffectivenes
®sandreportoutcomes?Describeh
owtheeffectivenessofyoursolutio
ngeneratessavingstoagenciesth
atuseyourservices.

WebMD’sreportingisdesignedtoprovethevalueofanintegratedwell-
beingapproachbyshowinghowourprogramsareimprovingaclient'se
mployees'health.Ourstandardreportstrackoverallaggregatedriskle
vels,individualriskfactors,andprevalenceatdifferentpointsintime.By
comparingeachperson’scurrentriskstatusagainsttheirstartingpoint,
weshowthepercentageofparticipantswhoimproved,worsened,orm
aintainedtheirrisk.Clientscanalsofiltertoviewonlyprofessionallysour
cedbiometricdataforaclearpictureofclinicalriskchanges.

Eachclient'sWebMDaccountteamalsohostsregular,data-
drivenreviewsthroughouttheyeartodelivercuratedinsightsthathelpt
hemplanandrefinetheirprogramasitunfolds.Attheendofeachprogra
mperiod,weprepareacomprehensiveannualreviewthatcombinespa
rticipationmetrics,populationhealthoutcomes,andprogram-
impactfindings,alongwithtailoredrecommendationstoguidenextste

ps.

Oncewehaveacohortofrepeathealthassessmentparticipantsaftert
woprogramyears,wealsoincluderesultsfromourproprietaryWebMD
SavingsModel.Builtonpeer-reviewedresearchandourowncost-and-
riskanalyses,theWebMDSavingsModelestimatesthefinancialimpa
ctofmeasuredhealth-
riskchangesintheclient'spopulationcapturedbythehealthassessme
nt.It'sbasedonourresearch,peer-
reviewedstudies,andourexperiencetrackinghowhealthrisksandhea
lthcarecostschangeovertime.

4 Describeanycontributionorsubsi
1dyyouwillapplytowardshealthinc
entivesforparticipantsofaparticip
atingentity'swellnessprogram.

WebMDwillwaivetheannualfees(valuedat$35,000)forthefollowings
ervices:MSTeamsintegration,CoachingClasssessionattendees,st
andardwebinars,andtheWebMDCostSavingsModelanalysisforeac
hparticipatingentitywhohasacompletedtransaction.Theseservices
helpfurtherinvestinthewell-
beingprogram,encouragingeligibleemployeestoparticipate.Inadditi
on,WebMDcanimplementcomplexrewardprogramsrequiringuston
otifytheparticipatingentityorathirdpartyoftheparticipatingentitybyse
ndingtheinformationofwhoearnedthereward,andwhatspecificrewar
dstheyearned,especiallyincaseswheremultiplerewardtypesareear
nedbyeacheligibleemployee.

®Describeanyquantityorvolumedi
8scountsorrebateprogramsthatyo
uoffer.

PleaserefertoWebMD’spricingproposalforthedetailsofourincluded
solutionsforparticipatingentities. TheWebMDONEperenduserperm
onthpricingreflectsavolumediscountbaseduponthenumberofendus
ersintheparticipatingentity’sorganization.\Wehaveprovidedatier-
basedPEPMpricingmodel.Thisvolumediscountisdependentuponth
eparticipatingentity’snumberofguaranteedenduserseachmonthan
dathree-yearcontract.

6Describeanyperformanceguaran
Ytees.Explainthemethodsusedtor
eportprojectionsandmeasurable

PleaserefertoWebMD’spricingproposalforthedetailsofourperforma
nceguaranteesandoutlineshoweachwillbemeasured.Ourperforma
nceguaranteemetricsaremeasuredusingourstandardreportingcap
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outcomes.Also,provideexample
sintheuploadsection.

abilities. TheWebMDClientSuccessManagerassignedtotheparticip
atingentityandourdedicatedanalyticsteamhavesharedresponsibiliti
esinexecutinganalysisinsupportofperformanceguaranteemeasure
ment.

TProposeamethodoffacilitating“so
Durced”productsorrelatedservices
,whichmaybereferredtoas“open

market’itemsor"non-
contracteditems".Forexample,yo
umaysupplysuchitems“atcost’or
“atcostplusapercentage,’oryou
maysupplyaquoteforeachsuchre
quest.

WebMDhasanecosystemofpreferredpartnerswhoseservicesareint
egratedintotheWebMDONEplatform.Thesepreferredpartnerservic
escanbepurchasedviaWebMD’scontractalongwiththeincludedsolu
tions,minimizingcontractingandadministrativeprocessesforeachpa
rticipatingentity. Toeliminateanyconfusionandtoprovideclarityonthe
pricingoffered,wehavenotincludedpricingforourpreferredpartners;
however,thiswouldnotprecludeparticipatingentitiesfrompurchasing
suchpartnerpointsolutionsthroughWebMDandwewouldbemoretha
nhappytodiscusstheserviceswithanyparticipatingentitythatexpress
esinterest.

1ldentifyanyelementofthetotalcos
1tofacquisitionthatisNOTincludedi
nthepricingsubmittedwithyourre
sponse.Thisincludesalladditiona
Ichargesassociatedwithapurcha
sethatarenotdirectlyidentifiedasf
reightorshippingcharges.Forexa
mple,listcostsforitemslikepre-
deliveryinspection,installation,se
tup,mandatorytraining,orinitialin
spection.ldentifyanypartiesthati
mposesuchcostsandtheirrelatio
nshiptotheProposer.

WebMDhasanumberofpartnersthatcanofferparticipatingentitieswit
hincentiverewardfulfillment,suchasprepaidcards,brandedmerchan
dise,fitnesstrackers,etc. Thepricingincludedinourpricingproposalisf
oranyprepaidcardsissuedasanincentivereward;however,WebMD
willprovidethecostofanymerchandiseonaproject-by-
projectbasis.Thecostforanybrandedmerchandisewilldependupont
heitem,quantity,logo,etc.andwewillprovideaquoteforeachprojectfo
rpriorwrittenapproval.Wewouldbemorethanhappytohaveadiscussi
onwithaparticipatingentityiftheyareinterestedinofferingtheseservic
es.

Tlffreight,delivery,orshippingisan
2additionalcosttotheSourcewellp
articipatingentity,describeindetai
lthecompletefreight,shipping,an
ddeliveryprogram.

WebMD'ssolutionsgenerallydonotincurfreight,delivery,orshippingc
osts.ParticipatingentitiestakingadvantageofourCreativeShopcom
municationstoolhaveaccesstoavarietyofready-to-
usematerials,includingmonitorads,posters,postcards,andflyers,wh
ichcanbeprintedandshippedtoendusersforanadditionalfee.Anyper
sonalizedcommunicationprojectdeliveredthroughourmarketingdep
artmentforanyparticipatingentitywillprovidetheparticipatingentitywi
thaquoteforprint,fulfillment,shipping,postage,translation,and/orper
sonalizedvideocreation,asapplicable,fortheirpriorapproval.

1Specificallydescribefreight,shipp
ing,anddeliverytermsorprogram

savailableforAlaska,Hawaii,Can
ada,oranyoffshoredelivery.

WebMDoffersaSaaSsolutionthereforethereisnophysicaldistributio
nordeliveryinvolved.

TDescribeanyuniquedistributiona
Ind/ordeliverymethodsoroptionso
fferedinyourproposal.

WebMDoffersaSaaSsolutionthereforethereisnophysicaldistributio
nordeliveryinvolved.

TSpecificallydescribeanyself-
pauditprocessorprogramthatyoup
lantoemploytoverifycompliance
withyourproposedagreementwit
hSourcewell. Thisprocessinclude
sensuringthatSourcewellparticip
atingentitiesobtaintheproperprici

WebMD'sfinancedepartmentassignsabillingmanagertoeverypartici
patingentity’scontract. Thebillingmanagerreviewsthecontractindeta
iltounderstandthepricing,terms,andconditionstoverifyinvoicingisdo
neinaccordancewiththecontract. Thebillingmanageralsoworkswitht
heWebMDClientSuccessteamtohandleanyinvoicingquestionsthat

mayarise.WewillprovideSourcewellareportofcompletedtransaction
sandthecorrespondingadministrationfee,quarterly,byparticipatinge
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ng.

ntitywithinforty-
five(45)daysoftheendofeachcalendarquarter.Uponreceiptofeachre
port,Sourcewellwillprovide WebMDwithaninvoicewhichwillbepayab
lewithinforty-
five(45)daysfromreceiptofinvoiceinU.S.dollars.Wealsoregularlyco
nductannualfinancialandsecurityaudits.

TIfyouareawardedanagreement,p
grovideafewexamplesofinternalm
etricsthatwillbetrackedtomeasur
ewhetheryouarehavingsuccess
withtheagreement.

WebMDwillconsidertheagreementwithSourcewellsuccessfulifitcre
atesnewopportunitiestoexpandourbusinessinthepublicsectoranda
dvanceourmissiontoimproveemployeewell-being.

1ProvideaproposedAdministratio
1nFeepayabletoSourcewell. TheF
eeisinconsiderationforthesuppor
tandservicesprovidedbySource
well. TheproposedAdministrative
FeewillbepayabletoSourcewello
nallcompletedtransactionstoPart
icipatingEntitiesutilizingthisAgre
ement.TheAdministrativeFeewill
becalculatedasastatedpercenta
ge,orflatfeeasmaybeapplicable,
ofallcompletedtransactionsutilizi
ngthisMasterAgreementwithinth
eprecedingReportingPerioddefi
nedintheagreement.

WebMDproposesab.0%administrativefeeforthe WebMDONEplatfo
rmandcoachingservicesforeachCompletedTransactionthatresultsi
nanexecutedcontractwithaparticipatingentity.Allpass-
throughcosts,one-
offprojects,and/orpartnerservicesareexcludedfromthecalculationof
theadministrativefee.

Table 6B: Pricing Offered

# | The Pricing Offered in this Proposal is: * g:tr:m
7 | The pricing offered is as good as or better than pricing typically offered through existing |N/A
8 |cooperative contracts, state contracts, or agencies. *

Table 7A: Depth and Breadth of Offered Solutions (200 Points, applies to

Table 7A and 7B)

-3

Question

Response *

71 Provideadetaileddesc
riptionofalltheSolution
soffered,includinguse
dSolutionsifapplicabl
e,offeredinthepropos
al.

[de)

Notwohealthjourneysarethesame—andthat’'sexactlywhyWebMDONEisbuiltt
omeetpeoplewheretheyare.Byleveragingpowerfuldatalikehealthrisks,conditi
ons,personalinterests,mood,andmore,wetailoreverystepoftheexperiencetok
eepthingsfresh,relevantand—mostimportantly—motivating.

Aslifeevolves,peopleneedsupportthatadaptswiththem—throughtheupsandd
owns—nhelpingthemstayinspiredandontrack.WithWebMDONE,well-
beingbecomesmorethanjustagoal—it'sadynamic,personalizedadventure.
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TheWebMDONEEXxperience

WebMDONEhomepage:Designedtoinspireactionandboostparticipation,the
WebMDONEhomepageallowsparticipantstoviewtheirhealthdata,interactwitht
ools,participateinactivities,syncdevices,updateinterests,andfilterrelevantcont
ent—allinoneplace.Ourhomepageshowstrendinghealthoptionstohelpparticip
antsmeettheirhealthgoals,andispersonalizedbasedontheirhealthrisks,conditi
ons,anddemographics.

Incentivetrackingandrewards: Therightrewardscanmotivatemeaningfulengag
ementinaclient'swell-
beingprogramleadingtorealresultsthatmatter. WebMDONEdeliversaseamles
srewardsexperiencetailoredtoeachorganization’suniquegoalsandincentivest
rategy.

-Wellnesschallenges:Bringenergyandexcitementtothewell-
beingprogram—drivingparticipation,buildinghealthyhabits,andfosteringasen
seofcommunity.Whetherteam-
basedorindividual,wellnesschallengesencouragefriendlycompetition,accoun
tability,andsustainedengagement.
-Teamwellnesschallenges:Ourlibraryofteamchallenges—includingourwell-
known“Invitational’—leveragegamification,technology,competition,andtotal
well-
being.Thesewellnesschallengesenergizeparticipants,encourageprogresstra
cking,andbringpeopletogetheraroundsharedgoals.
Individualwellnesschallenges:Empowerparticipantstouncovertheirpersonal”
why”andtakeownershipoftheirwell-
beingjourney.ThesechallengesguideindividualsinsettingrealisticSMARTgoal
s,buildingpersonalizedschedules,andstayingmotivatedastheyworkindepend
entlytowardsuccess.Withoptional1:1friendlycompetition,participantsgettheri
ghtbalanceofstructure,flexibility,andsupport—makinghealthychangefeelpers
onalandachievable.

Digitalcoaching: TurnsmallstepsintolastingchangewithDailyHabits—adigitalc
oachingexperiencethatblendsstructurewithflexibility.Participantstakecontrolo
ftheirjourneywithself-guidedplanning,expert-ledactivities,real-
timefeedback,andactionableeducationthatdrivesmomentum.
-Community:Well-
beingisbettertogether.Oursocialgroupsconnectparticipantswithcoworkerswh
oshareinterestslikefitness,nutrition,sleep,andmore.Byposting,liking,andcom
menting,individualsbuildrealaccountability,staymotivated,andfostermeaningf
ulsocialconnectionsthatsupporttheirgoals—andstrengthenworkplaceculture.
ContentHub:Whenyou'reatrustednameforhealthinformation,it'simportanttom
akethoseresourceseasytoaccess. TheContentHubbringstogethertrustedhealt
heducationandresources,podcasts,videos,recipes,newsletters,andmore—all
inoneconvenientplaceinWWebMDONE.
Healthassessment:Startyourwellnessjourneywithconfidence.Thehealthasse
ssmentprovidesaseriesofquestionstoevaluateaperson’swell-
being,providingasnapshotoftheircurrenthealth,anddeliveringinstant,personal
izedtipsforactionableguidancetosupporthealthierhabits,encourageproactivec
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are,andhelpparticipantsmakemoreinformeddecisionsabouttheirhealthjourne
y.
Pulsesurveys:Whenclientsneedaquickandeffectivewaytogathertargetedinsig
htsfromparticipants,pulsesurveysempowerthemtobeinformed.Bycapturingre
al-
timefeedback,clientscanbetterunderstandneeds,measureengagement,andta
keinformedactionsthatboostmotivationandfosteracultureofcontinuousimprov
ement.
PersonalHealthRecord:Yourhealth,allinoneplace.ThePersonalHealthRecord
isacentralizedeasy-to-usehubthatbringstogetherself-
reportedandimportedmedicaldata.ltautomaticallyupdateswithinformationfro
mhealthassessments,biometricscreenings,questionnaires,andhealthtracker
swithinWebMDONE—providingacomplete,up-to-
dateviewofparticipanthealthtosupportsmarterdecisions.

HealthGoals: Turnwellnessintolastingmotivation.HealthGoalsisadynamic,clie
nt-
driventoolthathelpsclientscreatepersonalized,meaningfulhealthjourneysforth
eirpeople.Byconnectingindividualbiometric,activity,andpreventivecaredata,p
articipantssetandtrackcustomgoals,stayengaged,andcelebraterealprogress.
It sapowerfulwaytoinspirehealthierhabitsanddrivelong-termwell-
being—onemilestoneatatime.
DeviceandAppConnectionCenter:Connectyourhealth,seamlessly. TheDevic
eandAppConnectionCentersyncswiththewidestrangeofpopularhealthdevices
andappsmakingiteasierthanevertotrackprogress.Onceconnected,dataflowsa
utomaticallyintotheWebMDONEexperience,eliminatingmanualentry,givingus
ersareal-timeviewoftheirwell-being.

-Spark:YourAl-
poweredsupportcompanionisasmart,virtualassistantdesignedtoenhancethe
WebMDONEexperiencewithfast,friendly,andreliablecustomersupport.Anext
ensiontoourcustomerservice,SparkusesAltoanswerquestionsinrealtimeandg
uideparticipantsthroughtheplatformanytimetheyneedit.
BenefitsHub:Onedestinationforallclientbenefits. TheBenefitsHubisacentralize
d,easy-to-
navigateplacewhereparticipantsexploretheirfullrangeofavailablebenefitsandt
hird-
partyprograms.FromhealthplansandretirementsavingstoEAPservicesandbe
yond,itputsessentialresourcesattheirfingertips,helpingthemgetthemostvaluef
romtheirbenefits.

EngagementServices
-Healthcoaching:WebMDHealthCoachesareavailablethroughphone,in-
appchat,textmessaging,andonsiteoptionstosupportconsumers’preferencesf
orengagement.
Biometrichealthscreenings:Ourbiometricscreeningshelpindividualslearntheir
potentialhealthrisks,whileourhealthscreeningssupportclientswiththeirreturn-
to-workprotocolsandfluvaccineofferings.
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-Professionalcommunicationsservices:Ourfull-
serviceagencyhelpsclientsgetthewordoutabouttheirwell-
beinginitiativesthroughready-to-gocollateralorcustommaterials.

ProgramSuccessSolutions
Reportingandanalytics:Ourreportingandanalyticsservicesdigintoclientdatato
discoverwaystoimprovepopulationhealthoutcomesandROlI.
Segmentation:OursegmentationcapabilitiesarebuiltdirectlywithinWebMDON
E’sarchitecture,makingittheonlywell-
beingsolutionthat’strulyONEplatformtoempowerwell-being.
-Well-Beingprogramevaluations: Tohelpwell-
beingprogramsevolveandadaptovertime,weconductextensivewell-
beingprogramevaluationsforyouannually.
ONElIntegrations:Overour20yearsofexperience,we’veintegratedwithhundred
sofcompaniesandvendorstoensurepeoplereceivethesolutionstheyneedinone
convenientplace.

OO0

WithinthisRFPcatego
rytheremaybesubcate
goriesofsolutions.List
subcategorytitlesthat
bestdescribeyourprod
uctsandservices.

Inadditiontothecondition-
specificsolutionslistedinthisRFP,WebMD'sproductsandsolutionscanalsobein
cludedinthefollowingcategories:

-Wellnessengagementprogram

-Wellnesschallenges

-Incentivemanagementandrewardfulfillment

-Healthanddigitalcoaching

-Biometricscreeningservicesandcoordination
-Onsiteanddedicatedwell-beingstaff

Table 7B: Depth and Breadth of Offered Solutions

Indicate below if the listed types or classes of Solutions are offered within your proposal.
Provide additional comments in the text box provided, as necessary.

Category or Type

Comments

*Q® =0 O

g

BCategory1:Wellnessen

1gagementprogramsan

dplatforms

TheWsbMDONEWellnessEngagementProgramsandPlatform

Y |Notwohealthjourneysarethesame—andthat’sexactlywhyWebMDONEisb
e |uilttomeetpeoplewheretheyare.Byleveragingpowerfuldatalikehealthrisks,
s |conditions,personalinterests,mood,andmore,wetailoreverystepoftheexpe
rience *okeepthingsfresh,relevant,and—mostimportantly—motivating.

Aslifeevolves,peopleneedsupportthatadaptswiththem—throughtheupsan
ddowns—nhelpingthemstayinspiredandontrack.WithWWebMDONE,well-
beingbecomesmorethanjustagoal—it'sadynamic,personalizedadventure.

>
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Theresult?Yourpeoplethriveandyourorganizationbenefitsfromhappier,he
althieremployees.

TheWebMDONEEXxperience

WebMDONEhomepage:Designedtoinspireactionandboostparticipation,t
heWebMDONEhomepageallowsparticipantstoviewtheirhealthdata,intera
ctwithtools,participateinactivities,syncdevices,updateinterests,andfilterre
levantcontent—allinoneplace.Ourhomepageshowstrendinghealthoptions
tohelpparticipantsmeettheirhealthgoals,andispersonalizedbasedontheirh
ealthrisks,conditions,anddemographics.

Incentivetrackingandrewards:Therightrewardscanmotivatemeaningfulen
gagementinaclient'swell-
beingprogramleadingtorealresultsthatmatter. WebMDONEdeliversaseam
lessrewardsexperiencetailoredtoeachclient'suniquegoalsandincentivestr
ategy.

Wellnesschallenges:Bringenergyandexcitementtothewell-
beingprogram—drivingparticipation,buildinghealthyhabits,andfosteringa
senseofcommunity.Whetherteam-
basedorindividual,wellnesschallengesencouragefriendlycompetition,acc
ountability,andsustainedengagement.

Digitalcoaching: TurnsmallstepsintolastingchangewithDailyHabits—adigit
alcoachingexperiencethatblendsstructurewithflexibility.Participantstakec
ontroloftheirjourneywithself-guidedplanning,expert-ledactivities,real-
timefeedback,andactionableeducationthatdrivesmomentum.

Community:Well-
beingisbettertogether.Oursocialgroupsconnectparticipantswithcoworkers
whoshareinterestslikefitness,nutrition,sleep,andmore.Byposting,likingan
dcommenting,individualsbuildrealaccountability,staymotivated,andfoster
meaningfulsocialconnectionsthatsupporttheirgoals—andstrengthenwork
placeculture.

ContentHub:Whenyou'reatrustednameforhealthinformation,it'simportantt
omakethoseresourceseasytoaccess.TheContentHubbringstogethertrust
edhealtheducationandresources,podcasts,videos,recipes,newsletters,an
dmore—allinoneconvenientplaceinWebMDONE.

Healthassessment:Startthewellnessjourneywithconfidence.Thehealthas
sessmentprovidesaseriesofquestionstoevaluateaperson’swell-
being,providingasnapshotoftheircurrenthealth,anddeliveringinstant,pers
onalizedtipsforactionableguidancetosupporthealthierhabits,encouragepr
oactivecare,andhelpparticipantsmakemoreinformeddecisionsabouttheirh
ealthjourney.

Pulsesurveys:Whenclientsneedaquickandeffectivewaytogathertargetedi
nsightsfromparticipants,pulsesurveysempowerthemtobeinformed.Bycapt
uringreal-
timefeedback,clientscanbetterunderstandneeds,measureengagement,a
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ndtakeinformedactionsthatboostmotivationandfosteracultureofcontinuou
simprovement.

PersonalHealthRecord:Aparticipant'shealth,allinoneplace. ThePersonalH
ealthRecordisacentralizedeasy-to-usehubthatbringstogetherself-
reportedandimportedmedicaldata.ltautomaticallyupdateswithinformationf
romhealthassessments,biometricscreenings,questionnaires,andhealthtr
ackerswithinWwebMDONE—providingacomplete,up-to-
dateviewoftheparticipant'shealthtosupportsmarterdecisions.

HealthGoals:Turnwellnessintolastingmotivation.HealthGoalsisadynamic,
client-
driventoolthathelpsclientscreatepersonalized,meaningfulhealthjourneysf
ortheirpeople.Byconnectingindividualbiometric,activity,andpreventivecar
edata,participantssetandtrackcustomgoals,stayengaged,andcelebratere
alprogress.It'sapowerfulwaytoinspirehealthierhabitsanddrivelong-
termwell-being—onemilestoneatatime.

DeviceandAppConnectionCenter:Connectaparticipant'shealth,seamlessl|
y.TheDeviceandAppConnectionCentersyncswiththewidestrangeofpopul
arhealthdevicesandappsmakingiteasierthanevertotrackprogress.Onceco
nnected,dataflowsautomaticallyintotheWebMDONEexperience,eliminati
ngmanualentry,givingusersareal-timeviewoftheirwell-being.

Spark:OurAl-
poweredsupportcompanionisasmart,virtualassistantdesignedtoenhancet
heWebMDONEexperiencewithfast,friendly,andreliablecustomersupport.
Anextensiontoourcustomerservice,SparkusesAltoanswerquestionsinreal
timeandguideparticipantsthroughtheplatformanytimetheyneedit.

BenefitsHub:Onedestinationforallclientbenefits. TheBenefitsHubisacentr
alized,easy-to-
navigateplacewhereparticipantsexploretheirfullrangeofavailablebenefitsa
ndthird-
partyprograms.FromhealthplansandretirementsavingstoEAPservicesand
beyond,itputsessentialresourcesattheirfingertips,helpingthemgetthemost
valuefromtheirbenefits.

r

Category1:Biometricsc
reeningservicesandco
ordination

Withneorethan25yearsofexperience,WebMD'sscreeningteamhandlesthe
entireprocessfromstarttofinish.Weofferflexibleoptions,includingnationwid
eonsitescreeningsandoffsitechoiceslikephysicianforms,labvisits,orhomet
estkits.Wecanalsointegratewithaclient'sscreeningvendorsandaccepttheir
datafi'zs.

Ourservicesincludeplanning,marketing,execution,andevaluation.Wedeliv
erauser-focusedexperiencefromschedulingthroughfollow-
upandongoingengagementinthewellnessprogram.Whenparticipantsregis
teronourplatform,theyseeprominentlydisplayedmessagestoscheduleascr
eening.Wecanalsohelpboostparticipationbypushingreminderstoaclient'si
nternalnotificationsystemorviaemail,mail,oronsitematerials.

Afterascreening,theplatformnotifiesparticipantswhenresultsarepostedan
dgivesimmediateguidance.lfhealthcoachingispartoftheprogramandsome
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onehasanout-of-
rangebiometricresultbutisn’tenrolled,weusetheirriskleveltoplacetheminth
eappropriatecoachingtrack(forexample,LifestyleorConditionManagemen
tcoaching).

IfclientschoosetopartnerwithWWebMDforscreenings,wewillbefullyresponsi
bleforcontractingandpartnermanagement,enablingthemtoexecutefewerc
ontractsandreducingtheamountofworkrelatedtoimplementation.

TherearemultiplebenefitsforclientswhenpartneringwithWWebMDforbiometr
icscreenings:
Wehaveathoroughvettingprocessinplaceforallofourvendorpartners,which
includesdata,security,insurance,contracting,marketanalysis,pilotingservi
ceswithourownstaff,andpilotingserviceswithaclientbeforeweconsiderave
ndorapartner.
Ourpartnershipsallowustoselectthepartnerthatwillbestmeettheneedsofou
rclientsorprovideamixedvendormodelasneeded.
-PartneringwithWebMDforbiometricscreeningsiscost-
effective.Asinglesign-
on(SSO)connectionisincludedinWebMD’sscreeningfees,whereasifaclien
tcontracteddirectlywithavendor,therewouldbeanadditionalchargefortheS
SOconnectionandtheexchangeoffiles.We'vealsonegotiatedspecialterms
withourscreeningpartnerstotheadvantageofourclients.
Weseamlesslyintegrateauser'sdatawiththeir'WebMDaccount,includingth
ePersonalHealthRecord,participation-basedoroutcomes-
basedrewards,andgoalsettingthroughWebMDhealthcoachingandDailyH
abits.Oursolutionincorporatesautomationthatisbuilttoexchangeandingest
thisdatatoensureefficiencyandaccuracyindataexchange.Wealsoresolvea
nydataintegrationissuessoclientscanmakethemostoftheirinvestmentandg
etmeaningfuldata.
Wearesubjectmatterexpertsinbiometricscreeningservicesandimplementa
tion.Weownthelogisticsandplanningonbehalfoftheclientandtrainclientreso
urcesasneeded.Wecanworkcloselywithclientsandinternal\WebMDteamm
emberstoprovideaseamlessandintegrateddeliverytoensureoverarchinga
ndcomprehensiveprograms.
Whenourdedicatedonsiteteamisinvolvedinsupportingclientbiometricscre
eningevents,weworkwiththesestaffmemberstoeducateonscreeningdelive
ryandparticipantexperience,aswellastoprovidesupporttodrivescreeningp
articipationandensureasmootheventflow.Thesestaffmemberscanalsoatte
ndscreeningeventstopromoteanddiscussnextstepsandotherprogramopti
ons.
Wehaveanelectroniceventschedulingprocessandworkcloselywiththeclien
tandourvendorpartnerstoconfirmevents,monitorsignups,providetrainingsf
orsitecoordinators,andpromotionalmaterials.

Participantswillhaveonecustomerservicenumbertocallforquestionsrelate
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dtotheirbiometricscreenings,eliminatingtheneedforclientsortheiremploye
estocalltheirscreeningvendorseparatelyforissueresolution.

y

Category1:Wellnessin

Jcentivemanagement

WebMDhasdesignedandrunthousandsofincentiveprogramsforourclients
and,fromthoseexperiences,hasdevelopedprovenmethods,designs,andb
estpractices.TheWebMDONErewardsengineisflexibleandgivesclientsma
nychoicesinprogramstructure,sowecanconfigurerewardstomatchtheircult
ureandpopulationneeds.

Participantscanearnpointsordirectrewardsinmanyways,includingprogram
participation,meetingoutcomes,improvingresults,andongoingactivity.Our
platformincludeshundredsofactivitiesthatcanbeusedinanincentiveprogra
m,allowingustocreatemanydifferentprogramdesignsforeachclient.Activiti
esarecreditedtoindividualusersimmediatelyaftercompletion.Wealsosupp
ortgroupingactivities,soclientscanofferchoicestoparticipantswhileguidingt
hemtowardthebehaviorchangesandriskreductiontheywant.

Incentivescanbetargetedtospecificgroupswithintheclient'spopulation,suc
hasbenefits-eligibleemployees,bydepartment,orthoseinhighsafety-
riskpositions.Clientscanchoosestructuresthatrewardforeachcompletedac
tivityoratieredprogramthatrequirescertainsteps—Ilikefinishingcoachingse
ssionsorahealthassessment—beforeaparticipantreceivesanawardoradv
ancestothenextgoal.

WebMDmanagestheentireincentiveprocess,includingaportalforsubmittin
gandtrackingprogressandasystemfordeliveringrewards.Weofferamulti-
channelrewardsystemthatlinksparticipantstoanonlinerewardsprogramwit
hoptionssuchasgiftcards(prepaiddebitcardsandretailercardsforstoreslike
WholeFoods, Target,Lowe's,andPaneraBread),raffles,charitabledonation
s,badges,premiumreductions,andmessagingthatrecognizestopparticipan
ts.Rewardruleswillbesettoeachclient'sspecifications,andwecanintegrated
atafrommultiplesourcesandthird-
partyvendorstoensureaccuratetrackingandcredit.

Forparticipants,thehomepagepromotestherewardsengine.Participantsm
onitorgoalsandactivitiesthatearnincentives,andcanviewtheiroverallprogre
ssandseevisuallypleasingprogressbarsthatupdateautomaticallyandawar
dpointsforcompletedactivities.Eachincentive-
eligibleactivityshowsacustomizablepointvalueandstartandenddates.Theti
eredmodelletsparticipantsunlockdifferentrewardsastheyprogress,keepin
gthemengagedyear-
round.lfclientsprovidegiftcards,participantscanclaimthemthroughtheplatf
ormbyclickingtheRewardslinktoopenourdigitalmarketplace,wheretheyca
nview,select,spendrewards,andchecktheirbalance.

Category1:Healthcoac
hing

LifesteleCoaching

WebMD'sLifestyleCoachingprogramtakesaholistic,personalizedapproac
htowell-

being -addressingabroadspectrumofhealthandlifestyletopicsincludingnu
trition,physicalactivity,musculoskeletalhealth,stressmanagement,weight
management,tobaccocessation,pregnancy,menopause,andmore.Thepr
ogramtakesalifestyle-firstapproach,usingevidence-
basedstrategiestodrivemeaningfulandlastingbehaviorchange.Participant

A
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saresupportedregardlessofrisklevel—whetherlow,moderate,orhigh—ens
uringinclusiveaccesstocoaching.

OurdiverseteamofcoachesbringsawiderangeofexpertiseandincludesRegi
steredDietitians,RegisteredNurses,CertifiedPersonalTrainers,LicensedM
entalHealthCounselors,andprofessionalswithspecializedtraininginareasli
keexercisephysiology,behavioralscience,andconditionmanagement.Wei
ntentionallyrecruitcoacheswithvariedbackgroundstomeeteachclient'suni
queneeds.Thismultidisciplinaryfoundationallowsustoaligneachparticipant
withacoachwhounderstandstheirgoalsandchallenges,andcandeliverpers
onalized,empatheticsupport.

WebMDcoachesblendclinicalknowledgewithscience-
backedcoachingmethodologiestoengageparticipantsandhelpthemnaviga
tetheirwell-beingjourney.Recognizingthatbehaviorchangeisnotone-size-
fits-
all,ourcoachesaretrainedinavarietyofproventechniques,allowingthemtoa
dapttheirapproachtoeachparticipant'scircumstances.Throughoutthecoac
hingrelationship,theyhelpindividualssetrealisticshort-andlong-
termgoals,buildsustainablehabits,andmakemeaningfulprogresstowardla
stinghealthandlifestyleimprovements.

ConditionManagmentCoaching

WebMD'sConditionManagementCoachingprogramsupportsindividualsliv
ingwithfivechronicconditions:

-Asthma

-ChronicObstructivePulmonaryDisease(COPD)

-Diabetes

-Heartfailure

-CoronaryArteryDisease(CAD)

Theprogramisdesignedtoreduceunnecessaryhospitalizations,lowerhealt
hcarecosts,andimprovehealthoutcomesbypairingparticipantswithexperie
ncedRegisteredNurses,CertifiedDiabetesEducators,orhighlytrainedcondi
tionmanagementlifestylecoaches.Unlikemanytraditionalconditionmanag
ementprogramsthatfocussolelyonhigh-
riskindividuals,ourapproachisinclusiveofindividualsatallrisklevels—low,m
oderate,andhigh.Thisinclusivemodelisgroundedinstrongclinicalevidencet
hatbothpreventingriskescalationandsupportingriskreductionareequallybe
neficialtolong-termhealthoutcomes.

Theprogramemphasizesstrongcommunicationbetweenparticipantsandh
ealthcareproviderstoadherencetoprescribedtreatmentplans.Coacheshel
pparticipantsengageinregularmonitoring—boththroughroutinemedicalvisi
tsanddailyself-
monitoringpractices—todetectissuesearlyandpreventdiseaseprogression
throughtimelyinterventions.Medicationadherenceisanothercriticalfocusar
ea.Whilemanagingprescriptionsmightseemstraightforward,factorssuchas
cost,accesstopharmacies,andhealthliteracyoftenposebarriers.Ourcoach
esworktoeducateparticipantsontheimportanceofmedicationcompliancea
ndprovideongoingsupportandaccountabilitytohelpovercomethesechallen
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ges.Inadditiontocondition-
specificguidance,theprogramalsoemphasizessustainablelifestylechange
s.Bypromotinghealthierdailyhabits,participantsnotonlyimprovetheircondit
ionmanagementbutalsoenhancetheiroverallwell-beingandqualityoflife.

SpecialtyCoaching

Weofferspecialtycoachingprogramstailoredtospecificconditionsandgoals.
WhileourLifestylecoachingalsoaddressestheseareas,thespecialtyprogra
msprovidecondition-specific,targetedsupport. Theyinclude:
PositivelyMecoaching(weightmanagementfocused):WebMD'sPositively
Meisa12-month,one-on-
oneweightmanagementcoachingprogrambasedonDiabetesPreventionPr
ogramguidelinesforindividualswhoareoverweight,obese,oratriskforpredia
betes.ltdeliversacomprehensivelifestylecurriculumwithbiweeklycoachingf
orthefirstsixmonths,thenmovestomonthlysessionsasparticipantsbuildsust
ainableroutines.Coachessupportthoseusinganti-
obesitymedications,includingGLP-
1receptoragonists,whilekeepinglifestylemodificationcentraltolong-
termsuccess.Whetherusedaloneoralongsideotherinterventions,Positively
Meprovidesthetools,structure,andongoingsupportneededforlastingbehav
iorchangeandweightmanagement.

QuitByWebMD(tobaccocessation):QuitbyWebMDisourstructured,eviden
ce-
basedcoachingprogramdesignedforindividualswhohaveusedtobaccoorv
apedwithinthepastsevendaysandarereadytocommittoaquitdatewithinthe
next30days.Thisintensive12-
weekprogramprovidestargetedsupportduringthecriticalearlyphaseoftoba
ccocessation.Participantsworkwithspecializedcoacheswhofocusonbuildi
ngpositivebehaviorstomanagecravingsandsupportasustainable,tobacco-
freelifestyle.Forthosewhosmokecigarettes,theprogramalsoofferstheadde
dbenefitofhome-
deliveredNicotineReplacementTherapy(NRT),helpingtoremovelogistical
barrierstoaccess.Uponsuccessfulcompletionoftheprogram,individualsca
nseamlesslytransitionintooneofourongoinglifestylecoachingprogramstor
einforcehealthyhabitsandminimizetheriskofrelapse.
MentalHealthcoaching:WebMDMentalHealthCoachingofferspersonalize
d,one-on-onesupportdesignedtoenhancementalandemotionalwell-
being.Theprogramprovidestargetedinterventionforindividualsexperiencin
gmoderatetohighacuityinareaslikealcoholuse,anxiety,depression,stress,|
ifesatisfaction,andsocialconnectedness.Ourtrainedmentalhealthcoaches
conductscreenings,offersupportiveguidance,buildcopingskills,andconne
ctparticipantstoappropriateresourcesandreferralswhenneeded.Whileour
coachesdonotreplacelicensedtherapists,theycomplementclinicalcarebyf
ocusingonpresentchallengesandfuturegoals,helpingparticipantsmanage
symptomsinrealtime.Coachesuseevidence-
basedtherapymodalities,tailoredtoeachindividual’suniquecircumstances,
tosupportpersonalgrowth.WebMDMentalHealthCoachingservesasapow
erfulcomplementtotraditionalmentalhealthcare—workinginpartnershipwit
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hotherproviderstosupportholisticwell-being.
DigitalCoaching

WebMD’sDailyHabitsdisplaysactivitychoicesthatbuildupononeanothertoa
ssistinaccomplishingtheoverallgoal.Presentingparticipantswithavarietyof
optionsisproventohelpencouragenewhealthyhabitsandpromotebehaviorc
hange.Insteadofaskingindividualstocompleteaspecificformofexercise(su
chasrunning,forexample),DailyHabitsasksthemiftheycompletedcardioan
dstrengthtrainingexercisesinamannerthatisappropriatefortheirinterestsan
dskilllevel.Thisispartofanopen-
endedandholisticapproachtobehaviorchangeinvolvingself-
directedplanning,action-basededucation,andtargeteduserfeedback.

DailyHabitsisbuiltonascientificbehavioralchangemethodologydevelopedi
nconsultationwithpracticingphysicians,clinicians,andothermembersofour
ClinicalAdvisoryBoard.EachgoalwithinDailyHabitsmaintainsaclinicalfoun
dationandaholisticapproachtowell-
being.Bydividingeachgoalintoavarietyofsmallmanageableactions,wehelp
peopleformhealthyhabitsinawaythatconsiderstheirpersonalsituation,aco
mprehensiveapproachtowardbehaviorchange,andthebestmethodologies
forachievingindividualsuccess.

OnsiteCoaching

WebMDHealthCoachescanprovideonsiteperdiemforserviceslike:
Healthandbenefitsfairs:Coachesattendaclient'seventtoexplaincoachingpr
ograms,helpwithportalregistrations,discussincentives,andanswerquestio
ns.

-Lunch-and-
learns:Livesessionswithahealthcoachusingourexistingpresentationsorac
ustomtopicattheclient'srequest.
Biometricscreeningstaffing:Coachesofferquickcoachingsessions,interpre
tscreeningresults,explainincentiveprograms,andanswerquestions.
CoachingClasses:Coachesleada30-60minutegroupsessionfor2—10parti
cipantswhoshareacommonhealthgoal.
-1:1Healthcoaching:Coachesconductfullface-to-
facecoachingsessionswithparticipantsattheclient'slocation.

Groupandindividualsessionscountascoachingcredittowardparticipants’in
centivegoals.Servicesareofferedinhourlyincrements,andadditionaltravela
ndexpensefeesmayapplybasedonlocation.

CoachConnect

OurcoachingsolutionsincludeCoachConnect,asecuremessagingplatform
forparticipantstocommunicateone-on-

onewiththeirWWebMDhealthcoach.CoachConnectallowsparticipantstomes
sagetheircoachanytime,withresponsestypicallyreceivedwithin24business
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hours.Participantsreceiveemailandpushnotificationswhenacoachreplies;
however,toprotecttheirsecurity,theymustloginfirsttoviewmessages.Resp
onsetimesmaybeslightlylongeronweekendsandholidays.

CoachConnectmirrorsthetelephoniccoachingexperience,allowingparticip
antstoswitchbetweenmessagingandcallsasneeded. Thisflexibilityhelpsthe
mtakeactiontowardtheirgoalsanytime,basedontheirscheduleandavailabili
ty.CoachescanalsoreachoutproactivelythroughCoachConnecttofosterstr
ongerconnectionsandboostoverallprogramengagement.

&

y

BCategory1:Wellnesspr
bogrammanagementan
drelatedservices,such
asdataanalytics,predic
tivemodeling,wellness
programbranding,strat
egicplanning,andon-
sitewellnesscenterman
agement,butonlytothe
extentthatsuchservice
sarecomplementaryto
aproposer’sofferingoft
hesolutionsdescribedi
n73-76above.

o =z

WebNeDbelievessuccessfulprogramsareledandmanagedbyastrategictea
mofexperts.EverySourcewellparticipatingentitythatchooses\WebMDwillb
esupportedbythefollowingteamofWWebMDsubjectmatterexperts:

WebMDCenterforResearch-DataAnalytics

Ourbest-in-
classreportingallowsustoensuredataandreportingsupportseachclient'sm
easuresofsuccessandbuildsevidenceontheeffectivenessandvalueofanint
egratedwell-
beingapproach.Wecarefullymonitorperformancebothataclientandbookof
businessleveltoensureprogramsandengagementstrategiesareworkingasi
ntended.Ourmeasurementstrategyfocusesontermsofconnections(e.g.,re
gistration,siteutilization),engagement(e.g.,participation,behaviorchange,
satisfaction),andimpact/outcome(e.g.,healthriskchange,presenteeism)m
easurements.

Ourreportingprovidesleadingindicatorsofprogramsuccessasindividualsbe
gintoconnectwithprogramsandresources.WebMD'sAnalyticsTeamprovid
esanannualprogramreviewcontainingdetailedengagementanalysisandin
sights.Evaluationfocuswillnaturallychangeoverthelifecycleoftheprogram.
Ateachstage,weprovidethedataclientsneedforprogramdevelopment:
Yearone:Evaluationfocusesonactivitymetricslikeregistration,engagement
,Siteactivityutilization,populationhealthprofiles,andparticipantsatisfactiont
ohelpclientsunderstandhowtheirpopulationusesthewell-
beingtoolsandservicesandidentifywhichsegmentsoftheirpopulationaremo
stinneedofwell-beinginterventions.
Yeartwoandbeyond:Weassessthebehaviorchangesintheclient'spopulatio
n,interpretkeytrendsinthedata,identifythesegmentsoftheirpopulationinne
edofthemostassistance,andmakedata-
drivenrecommendationsforprogramimprovements.

WebMDCenterforResearch-PredictiveModeling

Weusepredictiveanalyticstoidentifyindividualswhowouldbenefitmostfrom
ourevidence-
basedinterventionprograms.Ourgoalwithanalyticsandtheirassociatedalgo
rithmsistoenrollpeopleintherightprogramattherighttimeandsupportthemto
ensuretheirneedsaremet,helpingthemachieveahealthierlifestyle.Weaimt
omakeourprogramsaccessibletoasmanypeopleaspossible.
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Thedataweuseformodelingincludeshealthriskstatus,demographicfactorsli
keageandsex,andmedicalclaims(e.g.,ICD-10codes).

WebMDCommunicationsTeam-WellnessProgramBranding

Ourapproachtobrandingandco-
brandingistoprovideclientswithaplatformandcollateralthatareflexibleenou
ghtoaccommodatealltheirbrandingneeds.\WWehaveexpansiveoptionsforbr
andingandco-
brandingtheWebMDONEplatformandallrelatedcommunications.Bydefaul
t,theWebMDONEIlogoispositionedatthetopcenterofeachpageandcaneasil
ybereplacedwiththeclient'slogoorprogram-
specificbranding.Manyofourclientsfindourabilitytoco-
brandvaluablebecausetheiremployeesandparticipantsperceiveWWebMDa
soneofthemosttrustedandwell-knownbrandsinthehealthcareindustry.

Tohelpwithco-
brandingefforts,wecanalsodisplaymultiplelogosoneachpageofthe\WWebM
DONEplatform.Differentlogoscanbedisplayedtospecifictargetedaudience
stoaccommodateanyspecialgroupneedsclientsmayhave.Promotionalcar
dsareusedtodirecteligibleuserstorecommendedandrelevantprograms,oth
ervendors,andhealthplantoolsorservices.Thesecardscanbeconfiguredto
usecustomimages,includinglogos.Clientscanalsoselectabackgroundand
highlightcolortohelpreinforcetheirspecificorogrambranding.

WebMDStrategicAccountManagerandClientSupport-StrategicPlanning

Weareastrategicpartnerandworkwithclientstolearnwhathasandhasn’twor
kedbefore,whatmotivatestheiremployees,howtheycommunicate,andtheir
goalsforbetterhealth.

Duringimplementationwediscussshort-andlong-
termstrategiesanddefinehowsuccesswillbemeasured.OurClientSuccesst
eamadyvisesonincentives,communications,engagement,third-partyintegr
ations,onsitesupport,andmore.Astheprogramevolves,weusedatatomaker
ecommendationsandholdregularstrategymeetingtoreviewprogramdataan
dhelpthembetterunderstandtheirprogramandusethedataforplanning.

Attheendofeachprogramyear,weprovideanannualreview.Thisincludesafu
lIsummaryofkeyinsights—likeparticipation,healthtrends,andprogramimpa
ct—alongwithrecommendationstohelpguidefuturestrategy.Wealsoinclud
etheclient'svendorpartnerssotheplansupportsbehaviorchangeandbetterh
ealthacrossallwellnessareas.

WebMDDedicatedWellnessStaff(DWS)-OnsiteSupport

WebMD-employedhealthcoaches,well-
beingprogramcoordinators,orwell-
beingprogrammanagerscanprovideonsiteservicesforanadditionalfeetowo
rkside-by-
sidewithanyonsitewellnesscentermanagementinitiatives. Tailoringprogra
mmingtotheneedsofdifferentlocationsanddevelopingspecialinitiativesfors
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ite-
specificpopulationsisoneofthethingsourdedicatedteammembersdobest.
Wecanusedatafromcultureaudits,informaldiscussionswithemployees,for
malfocusgroups,andhistoricaldatatoassistinthisprocess.Ouronsiteteamm
embersareimmersedinthelocalculturesofeachlocationandprovidetheappr
opriateprogrammingthroughourcustomizedmaterials.

Wecanassignanonsitestaffwhowillmanageandsupportonsiteeventssucha
slunchandlearns,onsiteblooddrives,influenza-
vaccinationclinics,andmore.Inadditiontosupportingourcoachingprograms
,ourstaffcanalsobeanexcellentconduitforfacilitatinganythird-
partyvendororhealthinsurer-relatedprogramsonsitetobolsteraclient’swell-
beingstrategy.

Category2:OpenEnroll
mentSupport

TheWebMDONEplatformisacentrallocationforalloftheclient'sbenefitsandr
esourceneeds.WebMD'sbenefitshubnavigationiseasilyaccessiblefromth
eWebMDONEhomepageforparticipantstoviewinformationrelatedtotheirh
ealthplan,401(k),EAP,communityprograms,employeehandbookorcodeof
conduct,andotherbeneficialinformationthatisrelevanttotheirhealthandwell
being.Weworkwithclientstoprovideeasynavigationtoresourcesthathighlig
httheirrepertoireofbenefitofferingsandemployer-sponsoredthird-
partyprograms,enablingparticipantstoviewdocumentsordirectlylinktothev
ariousvendors’sites,basedonthecriteriaforwhichprogramsaredisplayedto
eachuniqueparticipant.

Wecanalsosupportopenenrolimentinitiativesthroughcomprehensivecom
municationssupporttailoredtoeachclient'sneeds,includingpre-
launch,onboarding,andfullycustomcampaignstoensureeffectiveengagem
entduringopenenrolimentperiods.Ourcommunicationssupportrangesfrom
personalizedcommunicationsandannualcampaigncalendarstofullycusto
mdesignsandstrategicguidance.Ourexperiencedteamofstrategists,copyw
riters,anddesignersensuresclientsarewell-
preparedtokickoffandmaintainongoingengagementthroughoutopenenroll
ment.

PleaseseetheWebMDBenefitsResourceHubattachmentforscreenshotsof
thebenefitshubwithin\WWebMDONE.

g

Category2:HealthPlan

Tdecisionsupportincludi

ngbutnotlimitedtovirtua
Iplancomparisontools

TheWebMDONEplatformisacentrallocationforalloftheclient'sbenefitsandr
esourceneeds.OurbenefitshubnavigationiseasilyaccessiblefromtheWeb
MDONEhomepage.WebMDONEincorporatesacardlayoutdesignthatapp
earsoneachuser’spersonalizedhomepage.Clientscanpersonalizetheseca
rdstoandshowplancomparisonviaPDFdocumentsorlinktoanexternalbenef
itsplancomparisonsite.

&

Category2:Enrollment

Technologyforhealthpl

ansandotherbenefitenr
oliment

TheWebMDONEplatformisacentrallocationforalloftheclient'sbenefitsandr
esourceneeds.OurbenefitshubnavigationiseasilyaccessiblefromtheWeb
MDONEhomepage.WebMDONEincorporatesacardlayoutdesignthatapp
earsoneachuser’spersonalizedhomepage.Clientscanpersonalizetheseca
rdstolinktotheirenrolimentportal.
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§ Category2:OpenEnroll TheWebMDONEplatformisacentrallocationforalloftheclient'sbenefitsandr
¢mentSupportandrelate |y |esourceneeds.OurbenefitshubnavigationiseasilyaccessiblefromtheWeb
dservices,butonlytothe |e | MDONEhomepageforparticipantstoviewinformationrelatedtotheirhealthpl
extentthatsuchservice |g |an,401(k),EAP,communityprograms,employeehandbookorcodeofcondu
sarecomplementarytot ct,andotherbeneficialinformationthatisrelevanttotheirhealthandwell-
heproposer’sofferingof |\ |being.Weworkwithclientstoprovideeasynavigationtoresourcesthathighlig
thesolutionsdescribedi | | httheirrepertoireofbenefitofferingsandemployer-sponsoredthird-
n78-80above. partyprograms,enablingparticipantstoviewdocumentsordirectlylinktothev
ariousvendors’sites,basedonthecriteriaforwhichprogramsaredisplayedto
eachuniqueparticipant.

PleaseseetheWebMDBenefitsResourceHubattachmentforscreenshotsof
thebenefitshubwithinWebMDONE.

Exceptions to Terms, Conditions, or Specifications Form

Only those Proposer Exceptions to Terms, Conditions, or Specifications that have been accepted by Sourcewell have been
incorporated into the contract text.

Documents

Ensure your submission document(s) conforms to the following:

1. Documents in PDF format are preferred. Documents in Word, Excel, or compatible
formats may also be provided.

2. Documents should NOT have a security password, as Sourcewell may not be able to
open the file. It is your sole responsibility to ensure that the uploaded document(s) are not
either defective, corrupted or blank and that the documents can be opened and viewed by
Sourcewell.

3. Sourcewell may reject any response where any document(s) cannot be opened and
viewed by Sourcewell.

4. If you need to upload more than one (1) document for a single item, you should



Docusign Envelope ID: 2DD6514A-C4C7-8BED-8025-BD61C364D2A5

combine the documents into one zipped file. If the zipped file contains more than one (1)
document, ensure each document is named, in relation to the submission format item
responding to. For example, if responding to the Marketing Plan category save the
document as “Marketing Plan.”

Pricing - WebMD Pricing Proposal.pdf - Monday April 06, 2026 15:20:58

Financial Strength and Stability - WebMD Sourcewell Performance Guarantees.pdf -
Wednesday April 01, 2026 20:57:00

Marketing Plan/Samples - WebMD Marketing Strategy Samples.pdf - Wednesday
April 01, 2026 20:45:49

WMBE/MBE/SBE or Related Certificates (optional)

Standard Transaction Document Samples - WebMD Standard Transaction Document
Samples.zip - Monday April 06, 2026 15:23:28

Requested Exceptions - 040226 _Master Agreement_ WebMD.docx - Wednesday
April 01, 2026 20:58:48

Upload Additional Document - WebMD Additional Documents.zip - Monday April 06,
2026 15:26:09
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Addenda, Terms and Conditions

PROPOSER AFFIDAVIT OF COMPLIANCE

| certify that | am an authorized representative of Proposer and have authority to submit
the foregoing Proposal:

1. The Proposer is submitting this Proposal under its full and complete legal name, and
the Proposer legally exists in good standing in the jurisdiction of its residence.

2. The Proposer warrants that the information provided in this Proposal is true, correct,
and reliable for purposes of evaluation for award.

3. The Proposer certifies that:

(1) The prices in this Proposal have been arrived at independently, without, for the
purpose of restricting competition, any consultation, communication, or agreement
with any other Proposer or competitor relating to-

(i) Those prices;
(i) The intention to submit an offer; or
(iif) The methods or factors used to calculate the prices offered.

(2) The prices in this Proposal have not been and will not be knowingly disclosed by
the Proposer, directly or indirectly, to any other Proposer or competitor before
award unless otherwise required by law; and

(3) No attempt has been made or will be made by Proposer to induce any other
concern to submit or not to submit a Proposal for the purpose of restricting
competition.

4. To the best of its knowledge and belief, and except as otherwise disclosed in the
Proposal, there are no relevant facts or circumstances which could give rise to an
organizational conflict of interest. An organizational conflict of interest is created when a
current or prospective supplier is unable to render impartial service to Sourcewell due to
the supplier’s: a. creation of evaluation criteria during performance of a prior agreement
which potentially influences future competitive opportunities to its favor; b. access to
nonpublic and material information that may provide for a competitive advantage in a later
procurement competition; c. impaired objectivity in providing advice to Sourcewell.
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5. Proposer will provide to Sourcewell Participating Entities Solutions in accordance with
the terms, conditions, and scope of a resulting master agreement.

6. The Proposer possesses, or will possess all applicable licenses or certifications
necessary to deliver Solutions under any resulting master agreement.

7. The Proposer will comply with all applicable provisions of federal, state, and local laws,
regulations, rules, and orders.

8. Proposer its employees, agents, and subcontractors are not:

1. Included on the “Specially Designated Nationals and Blocked Persons” list
maintained by the Office of Foreign Assets Control of the United States Department
of the Treasury found at: https://www.treasury.gov/ofac/downloads/sdnlist.pdf;

2. Included on the government-wide exclusions lists in the United States System for
Award Management found at: https://sam.gov/SAM/; or

3. Presently debarred, suspended, proposed for debarment, declared ineligible, or
voluntarily excluded from programs operated by the State of Minnesota; the United
States federal government, as applicable; or any Participating Entity. Vendor certifies

and warrants that neither it nor its principals have been convicted of a criminal
offense related to the subject matter of this solicitation.

By checking this box | acknowledge that | am bound by the terms of the
Proposer’s Affidavit, have the legal authority to submit this Proposal on behalf of the
Proposer, and that this electronic acknowledgment has the same legal effect, validity, and
enforceability as if | had hand signed the Proposal. This signature will not be denied such
legal effect, validity, or enforceability solely because an electronic signature or electronic
record was used in its formation. - John Harrison, General Manager, WebMD Health
Services Group, Inc.

The Proposer declares that there is an actual or potential Conflict of Interest relating to the
preparation of its submission, and/or the Proposer foresees an actual or potential Conflict
of Interest in performing the obligations contemplated in the solicitation proposal.

Yes No
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The Bidder acknowledges and agrees that the addendum/addenda below form part of the
Bid Document.

Check the box in the column "I have reviewed this addendum™ below to acknowledge
each of the addenda.

| have reviewed the below Pa

File Name addendum and attachments (if ge
applicable) s

Addendum 4 040226 Wellness Program
Engagement, Open Enroliment Support and Related 1
Services
Mon April 6 2026 08:22 AM
Addendum 3 040226 Wellness Program
Engagement, Open Enroliment Support and Related o
Services
Fri March 6 2026 01:11 PM
Addendum 2 040226 Wellness Program
Engagement, Open Enrollment Support and Related o

Services
Tue February 24 2026 07:07 AM

Addendum 1 040226 Wellness Program
Engagement, Open Enrollment Support and Related
Services

Thu February 19 2026 02:22 PM



